
NEWS from Discovery Channel

FOR IMMEDIATE RELEASE
THIS SEPTEMBER, GO INTO THE BELLY OF THE BEAST  TO SEE SOME OF THE MOST ADVANCED MACHINES EVER BUILT AND FIND OUT WHAT MAKES THEM TICK
Host Rossi Morreale discovers the firepower of tanks, the versatility of helicopters, and the jaw-dropping size of mining trucks in a search for the most advanced machines ever built. He meets the people who make them as well as the people who depend on them, and he gets to push these mechanical beasts to their limits. Premieres every <day> at <time>, starting from <date>. Encores <date, time>.
BELLY OF THE BEAST episode descriptions:

Episode 1: Tanks
Host Rossi Morreale finds out what makes the Abrams M1 tank tick. From factory to battlefield, he meets the people who build them and the soldiers who depend on them. At the General Dynamics factory, Rossi discovers the technology that goes into the most dangerous vehicle on the battlefield. He tests out for himself its incredible mobility, as he learns to drive the 70 ton giant. He sees an explosive test of a new type of armor and with the army at Fort Knox, he learns how to target and fire the huge 120mm gun, the firepower in the belly of the beast.

Finally, Rossi joins an exercise in the Mojave desert to see how this awesome machine performs in the ultimate test of battle.

Episode 2: Helicopters
From the production line to the front line, host Rossi Morreale meets the people who build helicopters and the pilots who fly them. At Bell Helicopter, Rossi discovers the clever technology that gives the chopper its ability to take off and land virtually anywhere. He sees the precision involved in helicopter manufacture and discovers the awesome lifting power of the Chinook. He finds out for himself just how hard helicopters are to fly and gets to ride in a classic chopper - the Bell 47. Rossi flies with the people who rely on these amazing machines - he gets rescued 
by the LA County Fire Department, and with the US Army at Fort Hood he's part of a live firing exercise with Apaches and Blackhawks. Finally, Rossi joins stunt pilot Chuck Aaron as he puts a helicopter to the ultimate test in a roller coaster of a ride.
Episode 3: Giant Trucks
Host Rossi Morreale enters the world of the giant Ultra Class Mining Truck. From factory to open pit mine, he meets the people who build them and the miners who operate them. 

At the Komatsu factory in Illinois, he joins the team assembling the largest breed of truck on Earth. He learns how to weld the enormous chassis and how to transport something that's wider than most highways. He discovers the technology that goes into a vehicle as tall as a three storey house. He tests for himself its incredible mobility, and learns what it takes to stop a fully loaded 600-ton beast. At Bingham Canyon mine, the largest man made excavation on earth, he discovers how even a 24-foot truck is a tiny cog in an even more massive machine. Finally, Rossi and truck tackle the ultimate test as he attempts to haul 500 tons of dirt in under an hour. He must negotiate obstacles, overcome huge speed bumps and still beat the clock.
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Discovery Channel, the flagship network of Discovery Communications, is devoted to creating the highest quality non-fiction programming in the world and remains one of the most dynamic networks on television. First launched in 1985, Discovery Channel now reaches more than 165 million households in Asia-Pacific. Globally, Discovery Channel is one of the world’s most widely distributed television brands, reaching 368 million households in 175 countries in 35 languages. It offers viewers an engaging line-up of high-quality non-fiction entertainment from blue-chip nature, science & technology, ancient and contemporary history, adventure, cultural and topical documentaries. For more information, visit www.discoverychannelasia.com. 

About Discovery Communications
Discovery Communications (NASDAQ: DISCA, DISCB, DISCK) is the world’s number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in more than 170 countries.  Discovery empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, led by Discovery Channel, Animal Planet, Discovery Science and Discovery HD, as well as leading consumer and educational products and services, and a diversified portfolio of digital media services including HowStuffWorks.com. In Asia-Pacific, seven Discovery brands reach 454 million cumulative subscribers in 32 countries with programming customized in 10 languages. 
