NEWS from Animal Planet

FOR IMMEDIATE RELEASE

Which Groomer Will Outshave, OutClip and Outdo the Rest and be crowned “groomer of the year”?

- Find out in the brand new season of GROOMER HAS IT, premiering this <month> on Animal Planet -
Are you missing the drama, snide remarks and whining contestants from your favorite fashion reality show? Well, the claws are out, and the catty comments and tearful hissy fits are back as Animal Planet kicks off the second season of its popular reality, competition series GROOMER HAS IT. Hosted by Emmy award winner, Jai Rodriguez, GROOMER HAS IT sniffs out 12 of America's most passionate and skilled dog groomers to compete against each other in a test of desire, creativity and affinity for animals as they shave, shear and shampoo their way through a series of challenges that will crown only one “Groomer of the Year”.  The contestants will be put to the test each week to see who can turn the dingiest dog into a glamorous, pampered pup. GROOMER HAS IT premieres every <day> at <time>, starting <date>. Encores <day, time>

For the duration of the competition, the 12 talented and quirky groomers will live together in a swanky Los Angeles loft, a.k.a. “The Doghouse”, an environment which can sometimes be too close for comfort! During each grooming challenge, the contestants work shoulder to shoulder and, sometimes as teams, tasked with everything from creating signature looks for a “bridal and groom party” in the show's first-ever doggie wedding, to using their canine-grooming skills on pot-belly pigs. After each challenge, Jai consults with our outspoken panel of judges including esteemed veterinarian Dr Karen Halligan, champion dog handler Xavier Santiago and leading U.S. grooming expert Joey Villani to decide on which contestant does not make the cut. The grand-prize winner will receive his/her very own state-of-the-art mobile grooming salon from Wag'n Tails Mobile Grooming, a brand-new Subaru Forester, a cash prize of USD$50,000 and the prestigious title of “Groomer of the Year”. 
With a prize package totaling approximately, USD$145,000, groomers fight for their right to jump start their careers and change their lives. Each of these groomers thinks he/she has what it takes to be top dog in this competition, but in reality, only one GROOMER HAS IT.
The contestants this season are: 

· Cassandra, 25 – “The Spunky Chic” with five years of experience from Akron, OH 

· Danielle, 25 – “Groomer from the Bronx” with 11 years of experience from Los Angeles, CA 

· Huber, 42 – “Groomer with a Heart” with 33 years of experience from Los Angeles, CA 

· Jessica, 22 – “The Girl Next Door” with four years of experience from Jefferson, MA 

· Joe, 58 – “Chicken Joe” with more than 50 years of experience from Wells, ME 

· Krista, 28 – “Vegas Girl turned Groomer” with two years of experience from Sherwood Park, Alberta, Canada 

· Lisa, 42 – “Veteran Groomer” with 30 years of experience from Genoa, IL 

· Marco, 25 – “All Business” with three years of experience from Redondo Beach, CA 

· Michael, 39 – “Confident Groomer” with five years of experience from Chicago, IL 

· Sherri, 28 – “The PTA Mom” with eight years of experience from Medina, OH 

· Vanessa, 27 – “The Animal Communicator” with 10 years of experience from Long Grove, IL 
· Bill, 41 – “The Fashionista” with 16 years of experience from Delray Beach, FL
###

About Animal Planet

Animal Planet is the world’s only brand that immerses viewers in emotional, engaging and passionate content devoted to animals – from wildlife to pets. Animal Planet connects humans and animals with rich, deep content and offers animal lovers access to entertainment, information and enrichment via multiple platforms including television, online (at discoverytv.com) and merchandising extensions. Animal Planet is available in 333 million homes worldwide. First launched outside of the United States in Europe in 1997, Animal Planet is a joint venture between Discovery Communications and BBC Worldwide in all international regions except the UK and Italy. Animal Planet launched in Asia-Pacific in 1998 and is currently distributed to more than 154 million subscribers in over 20 countries and territories in the region. For more information, visit Animal Planet at www.animalplanetasia.com.

About Discovery Communications
Discovery Communications (NASDAQ: DISCA, DISCB, DISCK) is the world’s number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in more than 170 countries.  Discovery empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, led by Discovery Channel, Animal Planet, Discovery Science and Discovery HD, as well as leading consumer and educational products and services, and a diversified portfolio of digital media services including HowStuffWorks.com. In Asia-Pacific, seven Discovery brands reach 459 million cumulative subscribers in 32 countries with programming customized in 10 languages.
GROOMER HAS IT
EPISODE DESCRIPTIONS

Welcome to the Neighborhood
The search for the next “Groomer of the Year” begins! 12 new groomers trek toward the Dog House when they get whisked away by Nemo the Messenger Dog to their first Quick Sniff Challenge - grooming St. Bernards but only with household tools they find in the neighbourhood. The next day, the groomers work in teams of three to showcase their creative grooming skills, transforming poodles into works of art. Judges Joey Villani, Xavier Santiago, and Dr Karen Halligan return to critique the presentations, where one groomer fails to make the cut.
What's Wrong With This Picture

The groomers arrive in the salon to discover that it has been trashed, with safety hazards everywhere! They scramble to uncover as many safety violations as they can. That night, tensions flare as everyone dives into a heated argument about grooming certification that leaves more than one groomer in tears. In the Grooming Challenge, the contestants must fix some hideous grooming jobs performed by less talented pet stylists, and the judges - joined by special guest judge Kendra Dickinson - end another groomer's quest to become “Groomer of the Year”.
Deep Breaths

The groomers learn the ins and outs of dog massage, but their first clients really put them to the test - a group of feisty, anxious Jack Russell Terriers. The groomers that calm their pooches the best get a chance to rest and relax at the spa with a massage of their own. The Grooming Challenge leaves the groomers fielding some bizarre client requests: one team has to keep its client's picture in front of their dog's face the entire time, while another team attempts sings opera to soothe their dog - and annoy the other groomers. All the while, the clients are spying on the groomers with a special hidden surveillance system.

The Cutting Edge

The contestants transform from groomers to entrepreneurs as they race to create new inventions to revolutionize the grooming industry. When they pitch their products to a top marketing executive, some groomers shine while others fail to impress. The winners get a special photoshoot and magazine write-up that can really help boost their careers. In the Grooming Challenge, the groomers use a revolutionary invention – the vacuum clipper - to help transform a group of extremely matted poodle mixes. Once the judges see the results, they clip yet another groomer from the competition.

Tying the Knot

The groomers team up and race against each other to complete a series of stylish top knots on a variety of breeds, but their every move is being judged by last year's “Groomer of the Year”, Artist Knox. The competition gets amped up when the teams have to design matching cuts for the bridal parties in the first-ever GROOMER HAS IT wedding. The groomers get thrown for a loop when they discover that one of them has the power to shake up the teams for the wedding, and feelings are crushed when some of the contestants find out why they were traded off their teams.
Old Dog, New Tricks

Jai takes the groomers back to school, where they learn that they have to teach a group of fifth graders the basics of grooming using a trusted teaching tool - the yarn dog. Some of the contestants find that their skill with animals doesn't necessarily translate to patience with ten-year-olds. In the salon, the groomers must take a set of senior dogs and trim years off their appearance. However, their biggest challenge is in the judging room, where guest judge Janice Dickinson's catty remarks throw everyone off their game.

Piggies

It's time to head down to the farm, as the groomers take their carefully culled canine clipping skills and use them to make over some filthy pot-bellied pigs. The mud flies once the groomers discover that pigs don't like to stay still. Back at the salon, the contestants deal with another heavyweight challenge - slimming down some overweight dogs using the techniques of anatomy grooming. The pressure of the competition becomes too heavy for one contestant and the judges trim down the pack by removing that groomer from the competition.

Rescue Me

The groomers travel to a local rescue shelter, where they lovingly transform a group of homeless dogs and present them in a special adoption fair. They receive a shock when they discover that comedienne Margaret Cho is one of their potential adopters. The winner of the challenge receives a touching reunion with some very special family members. In the salon, the groomers race to groom search-and-rescue dogs under the toughest conditions yet - no soap, no water, and only forty-five minutes. After all that, they still have to face the judges for elimination.

Look-alikes

After animal behaviourist Victoria Stillwell helps the groomers take some Basset Hounds under their wing in an obedience training course, the groomers receive the shock of their lives - their real challenge is to find those same hounds out of a group of dozens! In the salon, the groomers struggle with more doppelgangers as they style dogs and their owners to look like each other. One groomer earns the power to rescue any contestant from the bottom two and that groomer's decision changes the game forever.

Green on the Go

Grooming goes green as the contestants use electric clippers to shave down dogs - but only with the power they create by pedaling on electricity-generating bikes. While they might be world-class groomers, they all learn that they are no Lance Armstrong. The next day, the groomers take the show on the road, traveling to clients in state-of-the-art hybrid mobile grooming vans. The clients' demands overwhelm one team, and the judges eject one member of that team from the competition.
Cut!

The groomers get their biggest taste of fame yet as they create grooming instruction videos under the guidance of television personality Samantha Harris, with the winner getting their video displayed to the world on the Animal Planet website. That evening, last year's “Groomer of the Year”, Artist Knox, takes the final group of contestants to dinner and shares with them what he thinks it takes to become “Groomer of the Year”. Then the groomers face the toughest challenge yet - scissoring a set of show-quality Bichon Frises to AKC breed standards. One groomer fails at the task, leaving two to battle it out for the championship.

Groomers Unleashed

Join Jai and Nemo as they relive the most grueling challenges, most surprising twists, and most emotional moments from this season. See the journey the groomers have taken from their first step into the Dog House to the brink of becoming "Groomer of the Year". Keep an eye out for some special never-before-seen moments and hilarious outtakes where the groomers, the judges, Jai, and Nemo all let loose, even in the most heated moments of competition!

Finale

The final two groomers square off in the most stressful competition of their lives. First, Xavier puts the groomers through their paces in a no-holds-barred show handling boot camp. Then the groomers brace for another shock as they discover their final task - preparing a series of rare, exotic breeds that few groomers have ever worked with before. After hours of hard work and a nerve-wracking final presentation where professional handlers show the dogs and the groomers are forced to watch from backstage, one contestant is finally crowned “Groomer of the Year”.
###
MEET THE GROOMERS
Cassandra
Cassandra, 25, is determined to prove that she is not just another pretty face. After walking into PetSmart and seeing the groomers at work, she knew right away that grooming was her destiny. Grooming has given her confidence, a sense of purpose and an appreciation of her life and animals' lives too! Cassandra has learned many techniques and uses them all. Not only does she primp and pamper her clients, she also advises their owners on the proper nutrition for their dogs. Her clients range from Chihuahuas to Newfoundlands. She has numerous skills and considers herself “quietly competitive” with tons of energy to boot. Cassandra is a stylist in Akron, Ohio, and her dream is to win the ultimate prize and to one day have her own grooming shop.
Danielle

Danielle, 25, is a no-nonsense, groomer with style from the Bronx/Yonkers.  She isn't afraid to say it like it is, and with the extremely high-end clientele of Beverly Hills, she knows how to keep even the most discerning customer happy! She has a New York attitude and will fight to the end for the grand prize. She started grooming at the age of 10 and became a professional groomer when she was 14. Her career got a jump start after she got home from a two-week vacation and her long-haired Maltese was terribly matted. The groomer her parents initially took the dog to wanted to shave the dog, but Danielle wouldn't hear of it, and when she came home she brushed out the dog and then took her precious pooch to the groomer to show off her work.  She was immediately offered a job and since that day she has never looked back. She currently works in Beverly Hills, Calif.
Huber

Huber, 42, started grooming at the age of eight with his grandfather, who was a show groomer and breeder. Huber competed in over 100 dog shows before the age of 18 and is now retired from the show ring. He specialized in Poodles and Afghan Hounds. He now focuses completely on commercial grooming. Dogs are his passion, and he could not imagine doing anything else. He thinks one should have a crazy and light attitude in life, but never an insane one. Huber has many celebrity clients but never “kisses and tells”, and at his shop, every client gets the royal treatment of a celebrity. Huber has a very strong personality; he is sensitive and emotional but also very strong natured. Huber loves to laugh. He currently works his magic in Hollywood, Calif.
Jessica

Jessica, 22, is young, fierce and works best under pressure. Although, she is often questioned about her youth and inexperience, she loves a challenge and lets her work speak for itself. Jessica has a bubbly personality and always speaks her mind, even if it sometimes gets her into trouble with other groomers. Jessica wears her emotions on her sleeve and is not afraid to let people see how she feels. She is a natural competitor, always at the top of her class and always the first to volunteer for new techniques. Currently, Jessica is a stylist in Paxton, Mass. This fiery redhead is definitely in the grooming game to win!
Joe

“Chicken Joe”, 58, was a doctor of poultry genetics (Chicken Doctor) for 10 years for Cobb Breeding International, the grandparent research company for large poultry companies like the Perdue Corporation. Involved in grooming since he was a child, he has shown several breeds of American Kennel Club (AKC) champions, including Hall-of-Fame Champion Borzoi, Afghans and pugs. Now that he is solely devoted to showing his 20 or so AKC champion Pomeranians, Joe grooms the dogs of very upscale clientele in his home shop. He specializes in the “Panda Pom”, black and white Pomeranians that look just like little pandas and cause quite a stir at doggy fashion shows and grooming competitions. His clients clamor for his original styles and designs. Joe will go to great lengths to make his dogs primped and pampered; he was once caught singing to his high-class pooches! Even though he considers himself “silly as hell”, he is impatient with “wealthy owners of beautiful, expensive dogs that never brush them”. He tells his clients exactly how he feels and shows no mercy! Growing up in the show world has made him a total perfectionist. His parents were AKC judges and always expected the best! A total original, Joe hopes that his unique style and pure skill will take him to the end!
Krista

Krista, 28, came from a Wall Street background as a finance expert in the mortgage industry, before she discovered her passion in grooming! As the owner of a pet spa and boutique, she relocated from Las Vegas to Canada to pursue a career grooming the fabulous dogs and cats of Northern Alberta. In addition to grooming, Krista is a grooming school administrator, educating over 40 groomers per year in the Edmonton area. She brings the glitz and glam of Las Vegas to the Edmonton area with her own exclusive line of doggy couture clothing.  While she is upbeat and enthusiastic, she is as competitive as they come and will not let anyone walk over her! She is out to prove that with only two years of experience, she can compete with the best.
Lisa

Lisa, 42, is a veteran groomer with a long list of awards to brag about. With multiple Best in Shows, Best All Around and a six-year member of Groom Team USA, this energetic groomer is ready to compete at the drop of a hat. Lisa has a “terrier” personality; she is loyal, fun and loves to cause a bit trouble every now and then but never in a mean-spirited way. She “lives and breathes” dogs and has travelled to two different countries to compete with Groom Team USA. Lisa now conducts hands-on workshops and seminars across the country and abroad. She says she will be grooming until she is too old to hold a pair of sheers but will always continue to help her fellow groomers who want to improve their craft. Competition grooming will always be alive in Lisa's heart. Lisa breeds and shows smooth terriers under the prefix “Pinnacle Smooth Fox Terriers”. Lisa is the proud owner of a Mobile Dog and Cat Grooming business and is the most sought-after pet stylist in the Genoa, IL area.
Marco
Originally from Sao Paulo, Brazil, Marco, 25, is all business. He has a degree in marketing from California State University, Long Beach and views grooming as a profitable venture. His goal is to have the most successful dog grooming business in the U.S. He believes that his people skills combined with his grooming skills will put him one step above the competition and that his business savvy will take him to the top. Marco started his dog grooming business during college at the age of 22 with his brother, Marcelo, in Torrance and Manhattan Beach, Calif.

Michael

After years of working in the corporate world, Micheal, 39, realized his true calling was working with animals - in particular, grooming dogs. He is without a doubt a “dog lover before a dog groomer”. He is a perfectionist and demands that his employees do the quality of work that he would do. Micheal sacrificed his salary and reputation in the corporate world to follow his dream. It all paid off when he opened up his own shop last year in Chicago. His clients from his former employer followed him, and with their support he has built a successful business. Micheal is confident that he is one of best groomers in Chicago.
Sherri

At first glance, Sherri, 28, appears to be your typical Midwestern PTA mom, but she has everyone fooled!  Her passions are dog grooming and dog massage. Sherri's specialty is the average mutt, which she loves the most. Despite her farming community environment, Sherri is innovative and brings average “dirty dogs” to life! Sherri mixes her people personality with her competitive nature and cannot wait to represent the typical mom on “Groomer Has It!”
Vanessa

Vanessa, 27, discovered a year ago that she has an uncanny ability to “speak to and understand” dogs. She gets a “feeling” when they want treats, are impatient, have to go to the bathroom or just have something to say to her! She says she can understand dogs as if they are humans. Vanessa enjoys receiving compliments from her clients, and her passion for grooming lies in gaining those accolades. She opened her own kennel/grooming salon and tends to only groom high-end clients outside of Chicago. She does everything she can to separate herself from the average groomer. With 10 years of experience under her belt, Vanessa is the owner of a dog spa in Fox Lake, Ill.
Bill

Bill, 41, has been grooming for 16 years and has enjoyed every second of it. For some, grooming is a job; for Bill, grooming is his ultimate calling. It gives him his “energy”. In addition to grooming, Bill breeds and shows top miniature poodles. Bill is frightened by the appearance of most groomers, so he keeps himself looking tailored and clean. He has a sparky personality, is fiercely competitive and carries a sarcastic sense of wit. This is a groomer who makes an impression wherever he goes – on both the animals and his clients!
###
