
NEWS from TLC
FOR IMMEDIATE RELEASE

follow husband-and-wife team jung and josh as they create dream weddings and execute the perfect parties on WEDDED TO PERFECTION
Once night fell, patterned lights reflected on the roof of the tent and played off the swags of fabric draped from the tent's centre. Does this like sound like the perfect setting for your event? Then you won’t want to miss TLC’s brand new series WEDDED TO PERFECTION. Catch husband-and-wife team Jung Lee and Josh Brooks as they working together to create some of the most lavish and elaborate weddings and parties in Manhattan – while balancing raising their family. Tune in for tips, inspiration, and advice, and watch how the pros do it on WEDDED TO PERFECTION. premieres every <day> at <time>, starting <date>. Encores <day, time>. 
Jung Lee and Josh Brooks’ company, Fête, has made waves as one of the most sought-after full-service planning and design companies in the US. On TLC’s brand new series WEDDED TO PERFECTION, we follow the charismatic couple as they plan and execute some of the most high-end weddings and special events in New York. From a tented Moroccan fantasy wedding to classic outdoor affairs to eco-friendly birthday bashes, the only limit is that of their clients’ imaginations. 
With an amazing eye for detail and demanding flawless execution, Jung and Josh will do whatever it takes to fulfill their clients’ dreams and pull off an unforgettable event. Join the tenacious twosome as they battle not one, but two, events per episode and create unforgettable one-of-a-kind affairs for hopeful clients who can’t imagine settling for anything less. Catch all the behind-the-scenes action leading up to the big day when WEDDED TO PERFECTION premieres this <month>!
WEDDED TO PERFECTION episode descriptions:
The Wedding of the Season 

Jung and Josh are planning the most over-the-top wedding of the season. With five different spaces to design, a pop art theme, a very involved mother-of-the-bride, and a fussy bride, Jung and Josh have their work cut out for them. In the meantime, former wedding clients Dana and Rodney have hired Fete to plan Rodney's 35th birthday party at their apartment, and want Jung and Josh to transform their Chelsea terrace into a tented Moroccan fantasy.
Under the Wire Wedding
Alexa and Jorge are getting married in just three weeks and want Fete to design a classic outdoor affair at Alexa's family's landmark estate in the countryside. Jung and Josh also put together a 70's-themed birthday party at New York's hip New Museum for their friend and fellow planner, Angie. 
Here Comes the Groom 
Jeffrey and Marisa are getting married in an intimate, Gilded-Age ceremony at Alder House, a ramshackle mansion, and he needs everything to be exactly right. In the middle of the madness, Jung is also creating an eco-friendly 30th birthday blowout for her friend, Courtney.
Things Get Personal

Fete staffer Erin is about to get married, and when the planner she hired is nowhere to be found, Jung and Josh step in. Good friend Marianne wants Jung and Josh to transform a gritty music hall into an elegant 40's supper club for her CD release party.
The Anti-Bride

Jung and Josh love clients Mike and Qian, but getting the busy lawyers to take time to focus on their wedding is next to impossible. On top of that, client Andy has hired Fete to throw a party to celebrate the anniversary of his bike tour company and he has high expectations.
The Wedding that Kept Growing 

Laura and Ernesto have sent out 400 invitations to their wedding at the Capitale, and they are getting back more yes responses than they expected, thus presenting a major challenge for Jung and Josh. Will Jung be able to design an event that will feel elegant, but fit all of Laura and Ernesto’s guests? 
###
About TLC
TLC, one of the fastest-growing lifestyle channels in the United States, is a new global lifestyle channel featuring inspiring lifestyle and factual entertainment focused on travel, food, the environment, home improvement and gripping human interest stories. By first quarter of 2011, the international TLC offering will be available in more than 75 markets, reaching more than 100 million households outside the United States, making it the most widely distributed lifestyle channel brand in pay-TV. Launched in Asia Pacific on September 1, 2010, TLC is currently distributed to 133 million subscribers in the region.

About Discovery Communications
Discovery Communications (NASDAQ: DISCA, DISCB, DISCK) is the world’s number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in over 180 countries.  Discovery empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, led by Discovery Channel, Animal Planet, Discovery Science and Discovery HD, as well as leading consumer and educational products and services, and a diversified portfolio of digital media services including HowStuffWorks.com. In Asia Pacific, seven Discovery brands reach 466 million cumulative subscribers in 32 countries with programming customized in 11 languages. 
MEET Jung and Josh
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	Jung Lee 
Jung was born in South Korea and grew up in New York City.  After graduating from New York University, Jung Lee launched high-end food stores in New York City, and later developed residential real estate outside the city. It was her passion for design, construction and project management that attracted her to events.
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	Josh Brooks 
Josh has a background in both finance and general management. He previously worked as an investment banker in Madrid and New York as well as on the management team of technology companies. Josh holds a BS from Georgetown University and an MBA from the Wharton School of Business. He is a native of Massachusetts.



###

Event Planning Advice from Jung and Josh  

Who better to ask about throwing a great wedding than people who plan and execute high-end weddings and special events for a living? Jung Lee and Josh Brooks share some of their expert tips.

Q: Where should a bride look for inspiration for ideas?
Jung and Josh: Great weddings reflect the uniqueness of a bride and groom. They have soul. That's why you need to look within. Ask yourself — what are you passionate about? What defines you as individuals and as a couple? Favourite things to do? If you were to build your dream home, what would it feel like? Look around you to see what inspires you — design inspiration can come from restaurants, bars, hotel lobbies, fashion, etc. Musical ideas can come from your local music scene. What do you love to cook at home? Are you known for anything? Catering ideas should come from your favourite restaurants and dishes you love to make.

Q: What are some event planning challenges that are unique to New York City?
Jung and Josh: In New York, event space is always at a premium. We often have to reuse or "turn over" space during the evening. For example, the ceremony space may become the dinner or dancing space. It requires additional logistical and design planning. Also, there is not much outdoor space, which would be wonderful to have. Transportation is always a bit crazy. When you pull in front of a busy hotel on a Saturday late afternoon, there can be hundreds of people, town cars, mini-buses converging at the entrance. What seems straightforward actually requires very forceful and careful management.

Q: What are 3-5 tips for getting the most out of a wedding event planner?
Jung and Josh: Ask for a detailed planning schedule — an overview of what will happen and how everything will progress from start to finish.

Show respect and appreciation for your planner as a professional. This will inspire them to do their best work. At the same time, make them earn your trust through the process. This will keep them on their toes.

Challenge your planner to do their best work. Set high expectations for them by being a discerning client.

Q: What should you bring to your first meeting with an event planner?
Jung and Josh: A good event planner should guide you through the process and tell you what to bring. Every planner has his or her own approach. At our first meeting, we like to start getting to know our client and take a step back to start developing an overall vision for the wedding. We always say that we need to know three things - Vision, Guest Count and Budget - before jumping into the venue search. The specifics come with time.
Q: Where could a bride or party hostess cut corners to save money?
Jung and Josh: A fantastic DJ is better and less expensive than a band. Cut the wedding favors — they don't make or break a wedding. Use your cake as dessert to reduce the catering charge. Reduce your guest list if possible.

Q: Is there something they should never cut corners on? Please describe.
Jung and Josh: Always hire strong vendors but scale down the scope of their work. They will do right by you. The low-cost provider will cost you more in the long-term. Music and Service - Music is the engine of a wedding. A bad band can kill a great wedding. Poor service means that people won't be enjoying themselves — when people can't get food and drinks, they are not having fun.

Q: What are some unique (often overlooked) ideas for event locations?
Jung and Josh: I love the venue that surprises everyone. It becomes a new experience for everyone and tends to be a lot less cookie cutter. Some interesting options include photo studios, old warehouses, retail stores, museums or cultural locations, and large restaurants, or you can look into renting a home for the weekend.
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