
NEWS from TLC
FOR IMMEDIATE RELEASE

THIS <MONTH>, LISA LYNCH AND HER ARMY OF STAGERS 
SHOW YOU THE SECRETS OF SELLING YOUR HOUSE

- Homeowners in dire need open their doors to STAGER INVASION -
First impressions count. Just ask Lisa Lynch – an expert in "home staging," a popular practice of transforming the appearance of a home to increase its appeal to prospective buyers. Lisa and her team know the secrets to getting your house sold. The challenge is that they have to do this within a USD$1,000 budget and an eight-hour timeline! Find out how Lisa’s STAGER INVASION gives these tired property listings a boost, with the ultimate goal of clinching the deal for both seller and buyer. STAGER INVASION premieres every <day> at <time>, starting <date>. Encores <day, time>.
Lisa Lynch is one of Los Angeles’ most accredited home stagers. A former real estate agent, Lisa has combined more than 10 years’ experience and extensive knowledge of real estate with her eye for detail and flair for home “makeovers”. Through her own home-staging company, Staging Ovation, Lisa and her staging team give stale property listings a new lease on life – and make prospective buyers look twice.
Each episode of STAGER INVASION follows Lisa and her massive army of stagers as they visit a house that has been on the market for months but has not managed to attract any buyers. With each property presenting its own challenges, the stagers must paint, patch, fix, redesign, and reconfigure to transform it into an attractive "buyer-friendly" prospect. With only eight hours and a budget of just USD$1,000, Lisa and her team take over the property and create an entirely new look, using the homeowners' existing furniture. 
Time is of the essence and there is no room for slackers as Lisa pushes her team to accomplish the impossible for a homeowner in need. Tune in to STAGER INVASION to find out if Lisa’s unique approach will help these anxious homeowners sell their homes and save their livelihood.
STAGER INVASION episode descriptions:
The Tunes Family

Chris and Michele Tune are about to face foreclosure on their home unless they can sell it right away. The Tune home has been on the market for three months without a single offer. When Lisa arrives, she is confronted with an unusual country-styled décor including the mural of a chicken painted on the kitchen cabinets; to make matters worse, the Tunes have also chosen bold paint colours for the living and dining room walls. There is much to be done and very little time before the next broker’s open house.  
The Federico Family

After Marlene's husband passed away suddenly, the home in which they raised their three children became a house that she could not afford. With a red-and-blue-superhero-coloured room, it is up to Lisa and her army of stagers to make the Federico home more appealing to buyers. While staging the house, the team discovers a hole in the wall that could set back the whole project and prevent Lisa from finishing the job on time.
The Worthen Family

Rose Worthen and her daughter, Jennifer, recently inherited Rose's childhood home.  But with no front lawn and loads of wood paneling, the Worthen's dwelling is outdated! Home-staging expert Lisa and her army must get this house buyer-ready in less than eight hours. As the staging day wears on, Lisa's team is pushed to the limit.   
The Brandon Family

Nicole Brandon is carrying two mortgages but before she can move into her dream home, she must sell her fairytale-themed condo. With cougars, castles and angels adorning the place, this could prove to be Lisa’s biggest challenge to date. Will Lisa need to ask the homeowners for more time?
The Balaño Family

Sharon Balaño is ready for a new beginning in a new home. Since her recent divorce, she is now forced to sell her home and move on with her two young children. Lisa and her team face several challenges in eight hours, including a bright pink bedroom and a massive de-personalising job in the living and dining rooms. 

The Steen Family

Marean and Peter Steen recently inherited Marean's parents’ home. It is a beautiful custom-built home with tons of potential, but it is totally frozen in time - stuck in the 1970's with the dated furnishings chosen by Marean's parents. Lisa and her army of home stagers struggle to bring this home out of the disco-era and show buyers that this can be a modern marvel.  
The Badet Family

Four years ago, Melissa and Michael Badet packed their bags and moved in to Melissa's childhood home to care for her ailing parents. Both parents recently passed away and left them the house. The Badets now have a reverse mortgage to repay and need to sell quickly to stay out of financial trouble. Unfortunately, Melissa's parents’ home has not been maintained properly for years and an unforeseen setback throws a wrench into the plan.
The Lizarraga Family

Bob and Barbara Lizarraga are ready for retirement. Now that three of their four children have moved out of the house, they are prepared to downsize and move into a new home where they can live financially stress-free. With a recently remodelled front living room, Lisa's first impression of Bob and Barbara's home is positive. The dream quickly turns into a nightmare when Lisa sees the back half of the house. 
The Grubar Family

After a recent automobile accident, Joe Gruber is now on a fixed income and is facing the possibility of foreclosure. He has lived in his home for 30 years but needs to retire into a more affordable property. From a jungle-themed room with hanging vines and stuffed monkeys to the knight in shining armour placed in the front entrance, Joe's home is in desperate need of staging. 
The Skolnik Family

Monica Skolnik is a single mom whose daughter, Sarah, is ready to enter college. Due to her limited income, Monica is desperate to sell her home so she can pay for Sarah's education. The home is designed in animal prints and floral wallpaper, from the living room to the dining and master bedroom. Although the job appears manageable, Lisa encounters a hurdle in the master bedroom that poses a major staging dilemma.
The Cesar Family

Don Cesar recently inherited his stepfather's home and now holds joint ownership with his brother. Don would like to keep the house with his fiancée, Roxy, but unfortunately he cannot afford to pay the mortgage alone nor buy out his brother's stake. Lisa is aware of the huge challenge when she sees Don's odd design choices, including a large taxidermy turtle named Myrtle, old wallpaper, framed needlework made by his mother and layers of Oriental rugs. 

The Risser Family

Now that the kids are reaching their high school years, the Risser clan has decided it is time to move back to the city so they can live closer to their grandmother. Lisa faces some unusual predicaments when staging the house. She must find a way to make the bedrooms buyer-friendly while also keeping the home livable for the large family until the house is sold. 
###

About TLC 

TLC, one of the fastest-growing lifestyle channels in the United States, is a new global lifestyle channel featuring inspiring lifestyle and factual entertainment focused on travel, food, the environment, home improvement and gripping human interest stories. By first quarter of 2011, the international TLC offering will be available in more than 75 markets, reaching more than 100 million households outside the United States, making it the most widely distributed lifestyle channel brand in pay-TV. Launched in Asia Pacific on September 1, 2010, TLC is currently distributed to 133 million subscribers in the region.

About Discovery Communications
Discovery Communications (NASDAQ: DISCA, DISCB, DISCK) is the world’s number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in over 180 countries.  Discovery empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, led by Discovery Channel, Animal Planet, Discovery Science and Discovery HD, as well as leading consumer and educational products and services, and a diversified portfolio of digital media services including HowStuffWorks.com. In Asia-Pacific, seven Discovery brands reach 466 million cumulative subscribers in 32 countries with programming customized in 11 languages. 
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Lisa Lynch is one of Los Angeles' most successful accredited home stagers. Formerly a licensed real estate agent for more than 10 years, Lisa perfected the art of presenting a property for sale. Combining her extensive knowledge of real estate with her love for beautifying spaces, she formed her own home-staging company, Staging Ovation. 
Since 2005, Lisa has staged hundreds of homes, helping their owners create "buyer-friendly" properties with dramatic results. Whether she is working in a client's vacant or occupied property, Lisa knows the secrets to presenting a home that can make or break a sale. She employs a unique approach to staging homes that she calls "un-decorating": You don't have to fill up every space in every room to exhibit appeal. Her experience in presenting homes draws on a fundamental philosophy: When a home looks right... AND is priced right... it will sell. 
As a youth, Lisa recalls, her favourite pastime was re-arranging furniture, mostly because it was too cold to go outside. Born in western New York, Lisa was raised in Grand Forks, N.D. She has a B.A. in art and communications from Concordia College in Minnesota.
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