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GIADA DE LAURENTIIS CELEBRATES SUMMER DAYS AND NIGHTS WITH 
BRAND-NEW SERIES GIADA ON THE BEACH

Seven-Episode Series Premieres Sunday, May 20th at 11:30am ET/PT on Food Network

NEW YORK – April 18, 2018 – Giada De Laurentiis and her daughter Jade are heading to their beachfront vacation home on the California coast for the summer, and viewers are invited along for all the food and fun in the sun in the new seven-episode series Giada on the Beach.  The charming setting has a true vacation vibe, but is close enough to Los Angeles that Giada’s family and friends can visit on the weekends.  Each week, Giada, Jade and their weekend guests spend time cooking together in the kitchen and around the grill, while sharing stories, laughs and lots of casual and delicious meals.  Giada on the Beach premieres Sunday, May 20th at 11:30am ET/PT.

“Summer weekends with Giada are filled with family, friends and food at the beach,” said Courtney White, Executive Vice President, Programming, Food Network and HGTV. “Her delicious recipes and entertaining ideas will inspire her fans to create their own summer memories.”
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In the premiere episode, Giada, Jade and their friends head out for an early morning paddleboarding session followed by a casual weekend brunch.  They then go from the beach to the kitchen to prepare a decadent spread that includes Berries with Spiced Cream, Peach and Bacon Frittata, Lemon Ricotta Pancakes and Lemon Shakeratos for the adults.  Upcoming episode themes include Italian Surf ‘n’ Turf, Pool Party and Clam Bake.

Viewers can visit FoodNetwork.com/GiadaontheBeach for all of Giada’s warm-weather recipes.  Share your favorite beach eats on social media using #GiadaontheBeach.

# # #

FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Discovery, Inc., a global leader in real life entertainment whose portfolio also includes Discovery Channel, HGTV, TLC, Investigation Discovery, and OWN: Oprah Winfrey Network.
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