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MOTORTREND’S TOP STARS ARE WORKING FROM HOME
IN BRAND NEW, SELF-SHOT SERIES

--New Episodes Featuring Ant Anstead, Fred Williams and Faye Hadley Now Streaming
on the MotorTrend App--

--Next New Episode Featuring David Freiburger of the Smash Hit Series ROADKILL Premieres
Thursday, April 30 on the MotorTrend App--

(Los Angeles) — With so many Americans #HomeTogether, MotorTrend’s top experts are inviting fans into
their homes in the all-new, self-shot series MOTORTREND: WORKING FROM HOME. Streaming now
on the MotorTrend App, the only subscription streaming service dedicated entirely to the motoring world,
MOTORTREND: WORKING FROM HOME features Ant Anstead of WHEELER DEALERS, Faye
Hadley of ALL GIRLS GARAGE and Fred Williams of DIRT EVERY DAY picking up personal automotive
projects in their home garages. Whether its learning new skills, building a new rig to help around the shop or
finally catching up on an idled project car, Anstead, Hadley and Williams roll up their sleeves and get to work
on their passion projects... all while filming the work themselves along the way! The newest episode of
MOTORTREND WORKING FROM HOME features ROADKILL star David Freiburger and premieres
Thursday, April 30 on the MotorTrend App.

“This series is an intimate and humorous inside look at your favorite experts doing what they love in the front
of the camera,” said Alex Wellen, global president and general manager, MotorTrend Group. “We knew they’re
talented hosts, mechanics and fabricators but they also happen to be pretty talented camera operators and
directors. Fans will enjoy finding out more about what drives them and how they’re working through these
unprecedented times.”

The first four episodes of MOTORTREND: WORKING FROM HOME are streaming now on the
MotorTrend App. In the first two, master mechanic Ant Anstead from WHEELER DEALERS uses this time
social distancing to roll his car collection into the driveway to sort out the small mechanical bits that need some
TLC. Assuming the role of director, host and cameraman, Anstead sheds light on controversial plans for Agnus
— his 1958 Porsche 356A/1600 Reutter Coupe. Also, Anstead preps to work on Sally, his 1965 Ford Mustang,
and Willow, a car he built as a tribute to the legendary Formula One car, the Alfa Romeo 158 in season one of
ANT ANSTEAD MASTER MECHANIC.
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In episode three, Fred Williams, cohost of the hit series DIRT EVERY DAY, is in his home shop looking to
improvise a way to move heavy equipment without a proper forklift or tractor. With some scrap metal and a
little fabrication ingenuity, he hopes to transform an old Jeep into a mobile axle crane all while building and
filming the entire process without a film crew or his longtime cohost David Chappelle.

Episode four finds Faye Hadley, cohost of ALL GIRLS GARAGE, catching up on work that needs to be done
on her beloved Toyota Supra. Hadley reveals how the Supra has gotten her through the best and worst of times
in addition how she’s going to keep the car running forever.

The newest episode of MOTORTREND: WORKING FROM HOME premieres Thursday, April 30
featuring David Freiburger, cohost of the hit series ROADKILL, ROADKILL GARAGE and ENGINE
MASTERS. Freiburger isn’t getting under the hood but is taking time to cleaning out his hideously messy
garage where he finds several lost automotive treasures.

The MotorTrend App offers nearly 8,000 episodes and roughly 4,000 hours of world-leading automotive series
and specials including the most complete collection of classic TOP GEAR (200+ episodes and specials
spanning seasons one thru 25), the upcoming all-new TOP GEAR AMERICA and every season of
WHEELER DEALERS, ROADKILL, FAST N’ LOUD, OVERHAULIN’, BITCHIN’ RIDES, TEXAS
METAL, IRON RESURRECTION and many more. The MotorTrend App is available for Prime Video
customers in the U.S. on Prime Video Channels and on Amazon FireTV in addition to other media players and
streaming devices including Apple TV, Roku, Google Chromecast and on the web, as well as across iPhone,
iPad, and Android mobile devices.

About MotorTrend Group

MotorTrend Group is the largest automotive media company in the world, bringing together Discovery’s fast-
growing MotorTrend TV, formerly Velocity, and a vast automotive digital, direct-to-consumer, social, and live
event portfolio, including MOTORTREND, HOT ROD, ROADKILL, AUTOMOBILE, and more than 20 other
industry-leading brands. With a monthly audience of 26 million across web, TV, and print, and 110 million
social followers, culminating in 2 billion monthly content views across all platforms, the company encompasses
television’s #1 network for automotive superfans, a leading automotive YouTube Channel, and the MotorTrend
App, the only auto-dedicated subscription video-on-demand service. MotorTrend serves to embrace, entertain,
and empower the motoring world.

About Discovery

Discovery, Inc. (Nasdag: DISCA, DISCB, DISCK) is a global leader in real life entertainment, serving a
passionate audience of superfans around the world with content that inspires, informs and entertains. Discovery
delivers over 8,000 hours of original programming each year and has category leadership across deeply loved
content genres around the world. Available in 220 countries and territories and nearly 50 languages, Discovery
is a platform innovator, reaching viewers on all screens, including TV Everywhere products such as the GO
portfolio of apps; direct-to-consumer streaming services such as Eurosport Player, Food Network Kitchen and
MotorTrend OnDemand; digital-first and social content from Group Nine Media; a landmark natural history
and factual content partnership with the BBC; and a strategic alliance with PGA TOUR to create the
international home of golf. Discovery’s portfolio of premium brands includes Discovery Channel, HGTV, Food
Network, TLC, Investigation Discovery, Travel Channel, MotorTrend, Animal Planet, Science Channel, and
the forthcoming multi-platform JV with Chip and Joanna Gaines, Magnolia, as well as OWN: Oprah Winfrey
Network in the U.S., Discovery Kids in Latin America, and Eurosport, the leading provider of locally relevant,
premium sports and Home of the Olympic Games across Europe. For more information, please visit
corporate.discovery.com and follow @DiscoveryIncTV across social platforms.
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