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CURIOSITY LOOKS INTO WHAT CAUSED HURRICANE SANDY AND THE LESSONS LEARNED
“Megastorm,” premieres Sunday, Nov. 18 at 9 PM E/P on Discovery Channel’s CURIOSITY series in the US and then rolling out worldwide
(Los Angeles, Calif.) – Hurricane Sandy is one of the most treacherous weather events to hit the United States – affecting millions by floods, fires, blackouts and mass evacuations.  But how did Sandy become such a powerful storm?  Were there any better predictors that could have given us more warning?  And what lessons have we learned?
“Megastorm,” airing Sunday, Nov. 18 at 9 PM E/P on Discovery Channel’s CURIOSITY series in the US and then across Asia Pacific, Europe, Middle East, Africa and Latin America, follows the action hour-by-hour  from the hurricane’s formation in the Caribbean through its intensification in Cuba to the devastation across the East Coast.  Using on-the-ground expert analysis and CGI and satellite imaging, CURIOSITY explores how distinct phenomena combined to create the perfect storm and how we can prepare for the next one. 
The episode also takes viewers inside the storm with footage captured by those on the ground using their own cameras and smartphones.  Survivors share their stories, some narrowly escaping with their lives, and recount what it was like as Sandy engulfed their city.
CURIOSITY, now in its second season on Discovery Channel, brings the ‘I wonder?’ moment to television with a unique array of provocative subjects.   
“Megastorm” is produced by Darlow Smithson Productions for Discovery Channel.  CURIOSITY is overseen by Vice President, Development and Production Howard Swartz and Senior Vice President, Development and Production Simon Andreae.  To learn more, go to www.discovery.com, on Facebook at Facebook.com/discovery and on Twitter @Discovery.   Intel is a presenting sponsor of “Megastorm.”
About Discovery Channel
Discovery Channel is dedicated to creating the highest quality non-fiction content that informs and entertains its consumers about the world in all its wonder, diversity and amazement. The network, which is distributed to 100.8 million U.S. homes, can be seen in 210 countries and territories, offering a signature mix of compelling, high-end production values and vivid cinematography across genres including, science and technology, exploration, adventure, history and in-depth, behind-the-scenes glimpses at the people, places and organizations that shape and share our world. For more information, please visit www.discovery.com.
About Discovery Communications
Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world's #1 nonfiction media company reaching more than 1.8 billion cumulative subscribers in 209 countries and territories. Discovery is dedicated to satisfying curiosity through 149 worldwide television networks, led by Discovery Channel, TLC, Animal Planet, Science and Investigation Discovery, as well as U.S. joint venture networks OWN: Oprah Winfrey Network, The Hub and 3net, the first 24-hour 3D network. Discovery also is a leading provider of educational products and services to schools and owns and operates a diversified portfolio of digital media services, including Revision3. For more information, please visit www.discoverycommunications.com.
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