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TLC’s NEW ‘TRADING SPACES’ DESIGNERS AND CARPENTERS MUST PROVE
THEMSELVES IN DIGITAL SERIES, ‘TRAINING SPACES’ HOSTED BY PAIGE
DAVIS

--New Designers and Carpenters Must Complete “‘Boot Camp”
Before They Officially Join the Ranks with Original Cast Members--

(Los Angeles, CA) — In an all-new six-part digital series, the TRADING SPACES alum designers
and carpenters will put the “newbies” to the test with a slate of exciting challenges aimed to
strengthen the skills they will need to transform rooms across America. TRAINING SPACES will
be released on TLC GO Spring, 2018 and is presented by Lowe’s.

“We are thrilled to welcome back TRADING SPACES with a brand new multi-platform content
experience,” said Scott Lewers, Senior vice President of Multi-Platform Programming and Digital
Content at TLC. “TRAINING SPACES will give fans a unique introduction to the talented
designers and carpenters we’re adding to the roster of one of our most classic series.”

The three new designers, John Gidding, Kahi Lee and Sabrina Soto will complete five design
challenges to ensure they are ready to join the TRADING SPACES team. The tasks will not only
test their design skills, but also how well they can work under extreme time constraints while
flexing their creative muscles. With a limited amount of time to complete their design
masterpiece, the rookies will be racing against the clock. In addition, new carpenters, Brett
Tutor and Joanie Dodd’s assignment will be to build something unexpected in a short amount of
time. Will the new designers and carpenters be up for the challenge?

Join the conversation on social media by using the hashtag #TradingSpaces, ‘Like’ the Trading
Spaces Facebook page, and watch more video on TLC.com/TradingSpaces.

TRADING SPACES is produced by Endemol Shine North America subsidiary Authentic
Entertainment and is based on Endemol Shine UK format 'Changing Rooms’, which was a top
rated hit for the BBC for almost a decade achieving up to 12 million viewers and sold to 12
territories internationally.

ABOUT TLC

Offering remarkable real-life stories without judgment, TLC shares everyday heart, humor, hope,
and human connection with programming genres that include fascinating families, heartwarming
transformations, and life’s milestone moments. In 2017 to-date, TLC ranks as the #6 ad-
supported cable network in Prime among W25-54.



TLC is a global brand available in more than 90 million homes in the US and 271 million
households around the world. Viewers can enjoy their favorite shows anytime, anywhere
through TLC GO - the network’s TVE offering featuring live and on demand access to complete
seasons. A destination online, TLC.com offers in-depth fan sites and exclusive original video
content. Fans can also interact with TLC on Facebook, Instagram, Twitter, Snapchat and
Pinterest. TLC is part of Discovery Communications (NASDAQ: DISCA, DISCB, DISCK),
reaching 3 billion cumulative viewers in 220 countries and territories to satisfy curiosity and
captivate superfans with a portfolio of premium nonfiction, lifestyle, sports and kids content
brands.



