HGTV HEADS TO THE LONE STAR STATE
FOR NEW SERIES ‘FLIP OR FLOP FT. WORTH’

New York [Sept. 28, 2017] Military veterans Andy and Ashley Williams are the newest expert
flippers featured in an HGTV Flip or Flop spinoff — Flip or Flop Ft. Worth. Premiering on Thursday,
Nov. 2, at 9 p.m. ET/PT, the nine-episode season follows Andy, a real estate agent and home
renovation expert, and his wife, designer Ashley, as they purchase some of Fort Worth’s most
rundown properties and transform them into stunning family homes. The couple, who met while
serving in the United States Armed Forces in Iraq, are also the parents of two young children.

“Each property we buy has its own unique problems,” said Andy. “Ashley and | have learned that
when doing a flip, we need to make the best use of the home’s space. This is the most critical
change we can make to add the most value.”

During the series, Andy and Ashley take the fixer uppers down to the studs while saving the original
features that will most appeal to buyers. The series also will highlight the duo’s commitment to
hiring fellow veterans to assist on their projects, including landscape designer Andrew Turner who
helps Andy and Ashley add curb appeal to several homes during the season.

“Our flips can get a bit chaotic,” said Ashley. “But that’s good when flipping a house because it
means things are rolling and you’re getting closer to selling the home for top dollar.”

To learn more, visit www.hgtv.com/FliporFlopFtWorth for compelling facts about the hosts, a sneak
peek of the season and exclusive before and after photos. Viewers also can interact via social
media using #FlipOrFlop.

HGTV’s Flip or Flop phenomenon, which started with Tarek and Christina El Moussa flipping houses
in Southern California, already has expanded to include new duos and additional titles set in cities
across the United States. Flip or Flop Ft. Worth joins Flip or Flop Vegas and Flip or Flop Atlanta
which both premiered this year. Flip or Flop Nashville, Flip or Flop Chicago and Flip or Flop Paradise
are all slated to premiere in 2018.

ABOUT HGTV

HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning
transformations that make all things home fun. America’s favorite way to get entertaining,
relatable and inspirational home and lifestyle content, HGTV offers: a top 10 cable network that is
distributed to more than 91 million U.S. households; a website, HGTV.com, that attracts an average
of nine million people each month; social media platforms that engage nearly nine million users;
HGTV Magazine, a monthly publication that reaches more than one million readers and exclusive
collections of home-oriented products through the HGTV HOME™ consumer products

line. Viewers can become fans of HGTV and interact with other home improvement enthusiasts
through Facebook, Twitter, Pinterest and Instagram. Headquartered in Knoxville, Tennessee, HGTV




is owned by Scripps Networks Interactive, Inc., which also owns and operates Food Network, Travel
Channel, DIY Network, Cooking Channel and Great American Country.
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