
  
 

 

 
GORGEOUS RENOVATIONS OF CLASSIC HOMES  

FEATURED IN SEASON TWO OF HGTV’S ‘VINTAGE FLIP’ 
  

New York [May 5, 2017] Real estate agent and contractor Jessie Rodriguez and his design-savvy 
wife Tina turn their love of Southern California vintage homes into profitable transformations in 
the second season of HGTV’s Vintage Flip. Premiering Thursday, May 25, at 11 p.m. ET/PT, the 
new half-hour episodes showcase the creative couple as they buy, renovate and sell century-old 
homes in desirable SoCal communities. Restoring more than 250 properties to date, Jessie and 
Tina take great care to preserve homes’ original features while adding contemporary details that 
give the structures new life.  
 
“Flipping vintage houses is risky,” said Jessie. “You never know what you’re going to find when 
you start digging into ancient walls. But the risk is worth the reward.” 
 
In the season premiere, Jessie and Tina tackle the renovation of a 1912 Craftsman-style bungalow 
in San Dimas, a community that offers a small-town feel and unique architecture. The couple 
choose design elements, including color schemes and moldings, that bring back the home’s 
original Craftsman style. They also gut the kitchen and bathroom to incorporate modern 
amenities that appeal to today’s buyer.  
 
“The work we do is more than flipping,” said Tina. “We want the families who buy our restored 
homes to love and appreciate them.” 
 
For exclusive online content, including photos and videos from the series, visit 
www.hgtv.com/VintageFlip. Fans also can interact via social media using #VintageFlip. 
 
ABOUT HGTV  
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, 
relatable and inspirational home and lifestyle content, HGTV offers: a top 10 cable network that 
is distributed to more than 90 million U.S. households; a website, HGTV.com, that attracts an 
average of nine million people each month; social media platforms that engage nearly nine 
million users; HGTV Magazine, a monthly publication that reaches more than one million readers 
and exclusive collections of home-oriented products through the HGTV HOME™ consumer 
products line.  Viewers can become fans of HGTV and interact with other home improvement 
enthusiasts through Facebook, Twitter, Pinterest and Instagram.  Headquartered in Knoxville, 
Tennessee, HGTV is owned by Scripps Networks Interactive, Inc., which also owns and operates 
Food Network, Travel Channel, DIY Network, Cooking Channel and Great American Country. 
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mailto:criemann@hgtv.com
mailto:ahammontree@hgtv.com

