
  
 

 

POPULAR MOTHER-DAUGHTER HOME RENO TEAM  
RETURNS TO HGTV FOR SEASON TWO OF ‘GOOD BONES’  

 
New York [For Immediate Release – April 20, 2017] Dynamic mother-daughter home 
renovation and flipping duo, Karen E Laine and Mina Starsiak, will return for a new season of 
HGTV’s hit series Good Bones on Tuesday, May 30, at 10 p.m. ET/PT. Attracting more than 13 
million total viewers in its first season, the series follows mom Karen, a former lawyer, and 
daughter Mina, a real estate agent, as they revitalize Indianapolis neighborhoods one house at 
a time. The new 13-episode season will feature the fearless twosome as they tackle their most 
drastic home renovation projects yet, gutting each dilapidated home to the studs and 
transforming them into stunning remodels.  
 
“Every tragic house deserves a second chance,” said Mina. “With a little vision and a lot of hard 
work, we create beautiful homes for our neighbors.”  
 
“It’s also important to us that the people who move into our houses love the house and love 
the neighborhood,” added Karen.    
 
New this season, Karen and Mina will take on bigger risks and even tougher renovations—from 
repairing haphazard foundations to reconstructing homes from the ground up. Each episode 
will feature the pair as they overcome numerous construction nightmares, including 
reconfiguring outdated home layouts to suit modern families and adding major amenities such 
as new kitchens, large master suites and new outdoor areas perfect for entertaining.   
 
For exclusive online content, including photo galleries, how-to videos and projects from Karen 
and Mina, online users can visit hgtv.com/GoodBones and interact via social media using 
#GoodBones. 
 
ABOUT HGTV 
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, 
relatable and inspirational home and lifestyle content, HGTV offers: a top 10 cable network that 
is distributed to more than 90 million U.S. households; a website, HGTV.com, that attracts an 
average of nine million people each month; social media platforms that engage nearly nine 
million users; HGTV Magazine, a monthly publication that reaches more than one million 
readers and exclusive collections of home-oriented products through the HGTV HOME™ 
consumer products line.  Viewers can become fans of HGTV and interact with other home 
improvement enthusiasts through Facebook, Twitter, Pinterest and Instagram.  Headquartered 
in Knoxville, Tennessee, HGTV is owned by Scripps Networks Interactive, Inc., which also owns 
and operates Food Network, Travel Channel, DIY Network, Cooking Channel and Great 
American Country. 
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