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NEW SEASON OF ‘PROPERTY BROTHERS: BUYING AND SELLING’
PREMIERES ON HGTV WEDNESDAY, APRIL 19

New York [March 27, 2017] A fresh season of HGTV’s hit series Property Brothers: Buying
and Selling, starring the immensely popular duo Drew and Jonathan Scott, premieres Wednesday,
April 19, at 9 p.m. ET/PT. Each episode follows contractor Jonathan and real estate expert Drew
as they combine their skills to help families tackle two critical real estate activities—selling one
home and buying another.

During the premiere, Drew and Jonathan meet a family of six who are eager to sell their too-
small home and buy a larger place in the same neighborhood. To help them score top dollar on
the resale, Jonathan must overhaul the cramped and outdated kitchen and transform it into a
functional and modern space.

“If we fix the flaws in this home, we can get a lot more money on the sale,” said Jonathan. “If we
don’t, people are going to walk in and walk right back out.”

Drew faces the real estate challenge of finding the family a new home that meets the size,
location and price requirements.

“This family is determined to stay in this neighborhood,” said Drew. “But finding a home for a
big family is going to come at a big price.”

Fans can visit HGTV.com/BuyingandSelling throughout the season for exclusive online content,
including behind-the-scenes videos and photos galleries, and can interact on social media using
#BuyingandSelling.

ABOUT HGTV

HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning
transformations that make all things home fun. America’s favorite way to get entertaining,
relatable and inspirational home and lifestyle content, HGTV offers: a top 10 cable network that
is distributed to more than 90 million U.S. households; a website, HGTV.com, that attracts an
average of nine million people each month; social media platforms that engage nearly nine million
users; HGTV Magazine, a monthly publication that reaches more than one million readers and
exclusive collections of home-oriented products through the HGTV HOME™ consumer products
line. Viewers can become fans of HGTV and interact with other home improvement enthusiasts
through Facebook, Twitter, Pinterest and Instagram. Headquartered in Knoxville, Tenn., HGTV
is owned by Scripps Networks Interactive, Inc., which also owns and operates Food Network,
Travel Channel, DIY Network, Cooking Channel and Great American Country.
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