HGTV HGTV.com

DAZZLING HOME RENOVATIONS TAKE CENTER STAGE
IN NEW HGTV SERIES ‘FLIP OR FLOP VEGAS’

New York [For Immediate Release—March 2, 2017] HGTV’s Flip or Flop phenomenon,
which started with Tarek and Christina EI Moussa flipping houses in Southern California, is
expanding to include new duos and additional titles set in cities across the United States. The
first new title in the franchise is Flip or Flop Vegas starring contractor and MMA fighter
Bristol Marunde and his wife, real estate agent and designer Aubrey, as they showcase their
home renovation and flipping skills. Premiering Thursday, April 6, at 9 p.m. ET/PT, the
series follows the network’s newest pair of house flippers as they snag some of Sin City’s
most rundown homes and transform them into sparkling showstoppers.

“In Vegas, the higher the risk—the greater the reward,” said Bristol. “Together, Aubrey and |
are unstoppable. There’s no flipping project too hard for us to tackle.”

During the series, Bristol and Aubrey scour auction sales and real estate sites to score
dilapidated homes in dire need of a full overhaul. The couple put their business savvy to the
test as they face abrasive desert challenges and tight budgets in order to complete total
renovations that bring in top dollar.

“We’ve successfully flipped more than 140 homes,” said Aubrey. “We manage every aspect
of the flip and we’re willing to take on properties others won’t even touch.”

Viewers can visit www.hgtv.com/FliporFlopVegas for a video sneak peek, photo gallery and
more information about the hosts and can interact via social media using #FlipOrFlop.
Additional titles in the franchise include Flip or Flop Atlanta, which will premiere this
summer. Titles in the pilot/development phase include Flip or Flop Texas, Flip or Flop
Nashville and Flip or Flop Chicago.

ABOUT HGTV
HGTV delivers the superstar experts, fascinating families, compelling renovations and
stunning transformations that make all things home fun. America’s favorite way to get
entertaining, relatable and inspirational home and lifestyle content, HGTV offers: a top 10
cable network that is distributed to more than 91 million U.S. households; a website,
HGTV.com, that attracts an average of nine million people each month; social media
platforms that engage nearly nine million users; HGTV Magazine, a monthly publication that
reaches more than one million readers and exclusive collections of home-oriented products
through the HGTV HOME™ consumer products line. Viewers can become fans of HGTV
and interact with other home improvement enthusiasts through Facebook, Twitter, Pinterest
and Instagram. Headquartered in Knoxville, Tenn., HGTV is owned by Scripps Networks
Interactive, Inc., which also owns and operates Food Network, Travel Channel, DIY
Network, Cooking Channel and Great American Country.
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