
 
 

 

DAVID BROMSTAD HELPS LOTTERY WINNERS HIT THE REAL ESTATE JACKPOT  
IN NEW SEASON OF HGTV’S ‘MY LOTTERY DREAM HOME’ 

 
New York [Jan. 19, 2018] For those who dream of a “no-strings” homebuying budget, a new season of 
HGTV’s My Lottery Dream Home will grant that wish when it returns on Friday, Feb. 9, at 9 p.m. ET/PT. The 
series showcases lottery winners who, with help from host David Bromstad, find and buy their first opulent 
property. The 14 fresh episodes will follow David as he and his instant-millionaire clients tour three 
spectacular properties to find the family their forever home.  

 
“When it comes to spending a million bucks, I’m your man,” said David. “Six numbers change these 
winners’ lives forever, and I live for taking them on the search of a lifetime to find their dream home.”  
 
In the season premiere, David visits North Port, Florida, to help lottery winners Tom and Renne choose 
their perfect new family home. After years of renting, the couple is eager to find a large property that’s 
perfect for entertaining and gardening. David shows them three gorgeous options, including a 
customizable model home in a new development; a contemporary house with soaring ceilings and a top-
of-the-line kitchen; and a spacious home that boasts a stunning outdoor patio and pool and a large yard 
for a garden.  
 
“I was able to show Tom and Renne three really fantastic properties that they hadn’t previously 
considered,” added David. “I loved being part of this amazing journey.”  
 
Throughout the season, fans can visit www.hgtv.com/MyLotteryDreamHome for exclusive online content, 
including videos and photo galleries. Viewers also can interact on social media using 
#MyLotteryDreamHome.  
 
ABOUT HGTV 
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, relatable and 
inspirational home and lifestyle content, HGTV offers: a top 10 cable network that is distributed to more 
than 91 million U.S. households; a website, HGTV.com, that attracts an average of 9.7 million people each 
month; a social footprint of 16.8 million; HGTV Magazine, a monthly publication that reaches more than 
one million readers and exclusive collections of home-oriented products through the HGTV HOME™ 
consumer products line.  Viewers can become fans of HGTV and interact with other home improvement 
enthusiasts through Facebook, Twitter, Pinterest and Instagram.  Headquartered in Knoxville, Tennessee, 
HGTV is owned by Scripps Networks Interactive, Inc., which also owns and operates Food Network, Travel 
Channel, DIY Network, Cooking Channel and Great American Country. 
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