
  
 

 

JONATHAN BESTS HIS BROTHER DREW IN THE SEASON FINALE  
OF HGTV’S ‘BROTHERS TAKE NEW ORLEANS’ 

 
New York [For Immediate Release—December 15, 2016] Jonathan Scott emerged victorious over his brother 
Drew Scott during last night’s finale of the popular HGTV home reno competition series Brothers Take New 
Orleans. The four-episode series, which attracted more than 11 million viewers since it premiered on Wednesday, 
November 23, at 9 p.m. ET/PT, followed the competitive twins as they renovated side-by-side shotgun-style 
homes ruined by Hurricane Katrina. A panel of local real estate experts determined that Jonathan added the most 
property value with his smart renovations—edging out a victory over Drew by a slim margin of just $6,600.  
 
The two newly renovated properties will be given back to the community by SBP, a New Orleans-based non-
profit organization whose mission is to minimize the time between disaster and recovery. The brothers and their 
teams celebrated the completely transformed homes in true Big Easy fashion by hosting their very own parade 
complete with a booming brass band, colorful confetti, twirling parasols, jubilant jazz music and, of course, lots 
of dancing. 
 
“This has been the best,” said Jonathan. “New Orleans is absolutely one of my favorite cities: the food, the people 
and the atmosphere—you can’t beat getting your own parade! This is the only way to win!”  
 
“It’s been so much fun,” added Drew. “I love the finished house. Not only did we transform it inside and out, we 
also get to give it back to the community and in the end, even though Jonathan won, I feel we are all winners.” 
 
Throughout the series, produced by Scott Brothers Entertainment, Jonathan and Drew faced off in weekly room 
reno competitions and invited special guests to judges to determine which brother had the better design. Each 
episode also showcased the brothers as they visited famous New Orleans landmarks, experienced the historic 
culture and mingled with locals along the way. 
 
“Mark my words—I will get the next one,” said Drew. 
 
“You did say that last time I beat you, too,” joked Jonathan. 
 
ABOUT HGTV 
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning transformations 
that make all things home fun. America’s favorite way to get entertaining, relatable and inspirational home and 
lifestyle content, HGTV offers: a top 10 cable network that is distributed to more than 92 million U.S. households; 
a website, HGTV.com, that attracts an average of nine million people each month; social media platforms that 
engage nearly nine million users; HGTV Magazine, a monthly publication that reaches more than one million 
readers and exclusive collections of home-oriented products through the HGTV HOME™ consumer products 
line.  Viewers can become fans of HGTV and interact with other home improvement enthusiasts through 
Facebook, Twitter, Pinterest and Instagram.  Headquartered in Knoxville, Tenn., HGTV is owned by Scripps 
Networks Interactive, Inc., which also owns and operates Food Network, Travel Channel, DIY Network, Cooking 
Channel and Great American Country. 
 

Media Contacts: 
Mariah Bowers / mbowers-c@hgtv.com / 212-549-2919 

Amy Hammontree / ahammontree@scrippsnetworks.com / 865-560-4639 
 

http://www.hgtv.com/shows/brothers-take-new-orleans
http://www.hgtv.com/shows/brothers-take-new-orleans
http://sbpusa.org/
http://www.hgtv.com/
http://facebook.com/hgtv
http://twitter.com/hgtv
http://pinterest.com/hgtv
http://www.instagram.com/hgtv
mailto:mbowers-c@hgtv.com
mailto:ahammontree@scrippsnetworks.com

