
TLC’s ‘WHO DO YOU THINK YOU ARE?’ RECEIVES EMMY AWARD NOMINATION 
IN THE STRUCTURED REALITY PROGRAM CATEGORY  

Today, TLC’s WHO DO YOU THINK YOU ARE? received its fifth Emmy Award 
nomination in the Structured Reality Program category. WHO DO YOU THINK YOU 
ARE? follows some of today's most beloved and iconic celebrities as they embark on 
personal journeys of self-discovery to trace their family trees. 
 
“We are thrilled to have WHO DO YOU THINK YOU ARE recognized by the Television 
Academy members,” said Howard Lee, President and General Manager of TLC. “The 
show is synonymous with bringing families together, and emblematic of the rich and 
emotional stories we are committed to bringing to life at TLC. We are proud of our 
collaboration with Ancestry, Warner Bros. Unscripted & Alternative Television, Shed 
Media and Is or Isn’t Entertainment on this special series.” 
 
WHO DO YOU THINK YOU ARE? is produced by Shed Media (a division of Warner 
Bros. Unscripted and Alternative Television) and Is Or Isn’t Entertainment for TLC. The 
series is based on an original format created by Wall to Wall Media and Alex Graham. 
This year’s honorees include Alex Graham, Pam Healey, Lisa Kudrow, Dan Bucatinsky, 
Nancy Daniels, Howard Lee, John Hein, Stephanie Schwam, Anna Pousho, Aleta 
Rozanski, Justin Robertson and Annie Powers.  
 
Ancestry, the global leader in family history and consumer genomics, teams up with 
TLC as a sponsor of the series. As part of the show sponsorship, Ancestry provides 
exhaustive family history research on each of the featured celebrities to help make 
discoveries possible and build out the story of each episode. 

The Creative Arts Emmy Awards will be held on Saturday, September 8 and Sunday, 
September 9th at Microsoft Theater in Los Angeles, and will air on September 15 on 
FXX. 

More information can be found at TLC.com/WDYTYA. ‘Like’ Who Do You Think You 
Are? on Facebook.com/WDYTYA and follow @WDYTYA on Twitter. Watch full 
episodes of this show anytime, anywhere here on TLC GO. 

 
 
 
ABOUT TLC 
Offering remarkable real-life stories without judgment, TLC shares everyday heart, humor, hope, and 
human connection with programming genres that include fascinating families, heartwarming 
transformations, and life’s milestone moments. TLC is a top 10 network across key female demos.   
  
TLC is a global brand available in more than 87 million homes in the US and 279 million households 
around the world. Viewers can enjoy their favorite shows anytime, anywhere through TLC GO – the 
network’s TVE offering featuring live and on demand access to complete seasons. A destination online, 
TLC.com offers in-depth fan sites and exclusive original video content. Fans can also interact with TLC on 
Facebook, Instagram, Twitter, Snapchat and Pinterest. TLC is part of Discovery (NASDAQ: DISCA, 

https://smart.link/58ebb0ac097e2?cp_0=social&cp_1=show
http://tlc.com/


DISCB, DISCK), reaching 3 billion cumulative viewers in more than 220 countries and territories to satisfy 
curiosity and captivate superfans with a portfolio of premium nonfiction, lifestyle, sports and kids content 
brands. 

 
 
 
 
 
 


