
  
 

 

HGTV STAR DAVID BROMSTAD HELPS LOTTERY WINNERS FIND THEIR FANTASY HOMES  
IN NEW SEASON OF ‘MY LOTTERY DREAM HOME’ 

 
New Episodes of Hit Series Premiere on Friday, Jan. 4, at 9 p.m. ET/PT 

 
New York [Nov. 30, 2018] With the thrill of ever-growing lottery jackpots sparking dreams of winning big 
money, HGTV star David Bromstad returns to help the instantly rich find fantasy homes in a new season of My 
Lottery Dream Home. The fresh episodes are set to premiere Friday, Jan. 4, at 9 p.m. ET/PT. Fans also can get 
a sneak peek of the new season at 7 p.m. and 7:30 p.m. ET/PT during the HGTV All Premiere New Year on Jan. 
1.  
 
“These winners are ordinary people whose lives have been changed forever,” said David. “I’m just as amazed 
as my clients when we tour these over-the-top houses that they never thought they could afford. I’m here to 
help them get exactly what they want with their newfound wealth.”    
 
From an oceanside retreat boasting picture-perfect sunsets in North Carolina to a secluded cabin getaway with 
river views in upstate New York or a modern townhome just minutes from the beach and nightlife in Fort 
Lauderdale, David searches for amenity-filled properties that check off every box on a home buyer’s wish list. 
The current season of My Lottery Dream Home has already attracted more than 12.8 million viewers since its 
Sept. 21 premiere.  
 
Fans can visit www.hgtv.com/MyLotteryDreamHome for exclusive videos and photo galleries, and they also 
can interact on social media using #MyLotteryDreamHome.  Past seasons of My Lottery Dream Home are also 
available on the HGTV app.  
 
ABOUT HGTV 
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, relatable and 
inspirational home and lifestyle content, HGTV offers: a top 10 cable network that is distributed to more than 
90 million U.S. households; a website, HGTV.com, that attracts an average of 9.7 million people each month; a 
social footprint of 16.8 million; HGTV Magazine, a monthly publication that reaches more than one million 
readers and exclusive collections of home-oriented products through the HGTV HOME™ consumer products 
line.  Viewers can become fans of HGTV and interact with other home improvement enthusiasts through 
Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global leader in real life 
entertainment spanning 220 countries and territories, whose portfolio also includes Discovery Channel, Food 
Network, TLC, Investigation Discovery, and OWN: Oprah Winfrey Network. 
 

### 
 

Media Contacts:  
Chelsey Riemann / chelsey_riemann@discovery.com / 865-560-4896   

Amy Hammontree / amy_hammontree@discovery.com / 865-560-4639 


