
  
 

EXTRAORDINARY, CUSTOMIZED HOME RENOS AND DESIGNS SHOWCASED  
IN NEW HGTV SERIES ‘ONE OF A KIND’ PREMIERING MARCH 19 AT 10 PM ET/PT  

 
New York [Feb. 20, 2018] Fun, unexpected and personalized room designs tell each family’s unique story in 
HGTV’s newest series, One of a Kind. Premiering on Tuesday, March 19, at 10 p.m. ET/PT, the eight-episode 
series stars home renovator and interior designer Grace Mitchell as she creates eclectic, imaginative spaces in 
Fort Worth, Texas. In each episode, she learns the homeowners’ personal stories and, with inspiration from 
their distinct personalities, rich family history, and individual passions, creates an innovative design plan. 
Backed by her colorful construction crew, Grace’s hands-on approach and fresh ideas deliver exceptional 
renovations tailored to her clients. Throughout the series, Grace amazes homeowners with out-of-the-box 
ideas such as wall art made from a rusted antique car, a fiber optic night sky on a dining room ceiling and 
custom 3D wallpaper. 
 
“Anyone can have a house that’s catalog pretty, but a home should tell the story of the family that lives 
there,” said Grace. “My team and I take boring, outdated homes and give them personality and style.” 
 
To kick off the series, Grace overhauls the main living space for a family that has its roots in the ice cream 
industry. She gives a nod to the family’s history when she builds a whimsical ice cream parlor off the new 
modern kitchen. To further reflect the couple’s full story throughout the home, she crafts personalized 
wallpaper from their collection of love notes, incorporates their favorite saying into the kitchen backsplash 
and finishes the cabinets in the new office with images of special places they’ve visited.  
 
To learn more, fans can visit HGTV.com/OneofaKind for exclusive video with commentary from Grace and 
stunning before and after photos. Viewers also can interact via social media using #OneofaKind and can follow 
Grace on Instagram at @astoriedstyle. 
 
ABOUT HGTV 
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, relatable and 
inspirational home and lifestyle content, HGTV offers: a top 10 cable network that is distributed to more than 
88 million U.S. households; a website, HGTV.com, that attracts an average of 9.7 million people each month; a 
social footprint of 16.8 million; HGTV Magazine, a monthly publication that reaches more than one million 
readers and exclusive collections of home-oriented products through the HGTV HOME™ consumer products 
line.  Viewers can become fans of HGTV and interact with other home improvement enthusiasts through  
Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global leader in real life 
entertainment spanning 220 countries and territories, whose portfolio also includes Discovery Channel, Food 
Network, TLC, Investigation Discovery, and OWN: Oprah Winfrey Network. 
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