HGTV HIT SERIES ‘HOME TOWN’ FINALES WITH STRONG
SEASON THREE PERFORMANCE AMONG W25-54

New York [April 15, 2019] The third season of HGTV’s hit series Home Town averaged a 1.01
live plus three-day rating among viewers W25-54 in the 9-10 p.m. ET/PT timeslot on Monday
nights—a 16% increase in this demo over the sophomore season. Attracting more than 12.2
million total viewers since it premiered on Jan. 14, the season ranked as the #1 series on HGTV
among W25-54 during its run and helped HGTV rank as a top 10 cable network among W25-54
on Monday nights. The series spotlights Ben and Erin as they use their artistic vision and
genuine passion for restoration to turn worn properties in Laurel, Mississippi, into treasured
showplaces for families. A new 16-episode season is slated to premiere in early 2020.
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