
                                    
 

 

 
BIG SKY AND EVEN BIGGER RENOVATIONS ARE THE HIGHLIGHT IN NEW HGTV SERIES ‘MOUNTAIN MAMAS’ 

 
New York [July 1, 2019] Families with a passion for the great outdoors love Montana for its picturesque 
mountain vistas and wide-open spaces. Real estate mavens Jackie Wickens and Trecie Wheat Hughes help 
their clients make their dream a reality in the new HGTV series Mountain Mamas. Premiering Saturday, Aug. 
10, with back-to-back episodes at 11 and 11:30 p.m. ET/PT, the series features the busy moms who work with 
buyers to find reasonably priced properties in need of a little help. Fueled by their Montana pride and fun 
friendship—along with Jackie’s extensive construction background and Trecie’s keen design sense—they 
tackle each project with unbridled energy and creative commitment. Viewers will be wowed throughout the 
season with custom design elements including a river rock tiled master shower, an outdoor living room 
complete with fireplace, and a media room with a vintage movie theater vibe.  
 
“A lot of people dream of living in Montana,” said Trecie. “We help buyers moving here get into their dream 
home.” 
 
“But living in a place this beautiful comes with a cost,” added Jackie. “If you’re willing to look at a property 
that has potential, the price drops dramatically.” 
 
In the premiere episode, Jackie and Trecie help a mother and her young daughter who recently moved back to 
Montana. When they choose a severely rundown rancher with plenty of land and stunning mountain views, 
Jackie and Trecie completely overhaul the property and incorporate beautiful rustic design elements—
including a corrugated steel ceiling. They also incorporate barnwood accent walls and a fireplace crafted from 
local stone with a reclaimed wood mantle.  
 
To learn more about the series, fans can visit hgtv.com/MountainMamas and interact on social media using 
#MountainMamas.  
 
ABOUT HGTV 
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, relatable and 
inspirational home and lifestyle content, HGTV offers: a top 10 cable network that is distributed to more than 
88 million U.S. households; a website, HGTV.com, that attracts an average of 10.8 million people each month; 
a social footprint of 20.6 million; HGTV Magazine, a monthly publication that reaches more than one million 
readers and exclusive collections of home-oriented products through the HGTV HOME™ consumer products 
line.  Viewers can become fans of HGTV and interact with other home improvement enthusiasts through 
Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global leader in real life 
entertainment spanning 220 countries and territories, whose portfolio also includes Discovery Channel, Food 
Network, TLC, Investigation Discovery, and OWN: Oprah Winfrey Network. 
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