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MOTORTREND ANNOUNCES THE ALL-NEW SERIES
ANT ANSTEAD MASTER MECHANIC

--All-New Series Starring Ant Anstead World Premieres Thursday, October 10 Exclusively on
the MotorTrend App--

(Los Angeles) — Ant Anstead is living the American dream. Two years after moving to southern
California to costar in the globally beloved series WHEELER DEALERS, he’s at the top of his
profession. As that series enters production on season 16 this fall, he’s also enjoying newlywed
life with fellow TV star Christina Anstead (costar of FLIP OR FLOP and star of CHRISTINA
ON THE COAST on HGTV) and life with their blended family that includes a newborn baby
boy. While his personal life and work are extremely busy, Ant isn’t one to rest on his laurels. In
the all-new series ANT ANSTEAD MASTER MECHANIC, world premiering Thursday,
October 10, 2019, exclusively on the MotorTrend App, Anstead is paying homage to the
legendary 1930s Alfa Romeo 158 Grand Prix race car by building his own from the ground up.

The Alfa Romeo 158 was the first car to ever win a Formula One race, at the inaugural meet at
Silverstone in 1950. Only six 158s were ever built and the two remaining carry an estimated
value in excess of 20 million dollars. ANT ANSTEAD MASTER MECHANIC follows Ant as
he found time to take on this ambitious, special passion project during WHEELER DEALERS’

summer hiatus and before his baby boy arrived earlier this month.

“Ant embodies everything we hold dear at MotorTrend,” said Mike Suggett, head of
programming and development, MotorTrend Group. “As you’ll see in every episode of
WHEELER DEALERS and in this new series, he’s a hardworking, brilliant mechanic with a
deep-rooted passion for cars. ANT ANSTEAD MASTER MECHANIC is our first serial
original series for the MotorTrend App. We hope subscribers enjoy following the story of Ant’s

Alfa Romeo build over the course of an entire season.”



“Formula One is the pinnacle of the automotive industry, having started in more humble times
with the first race won by the beautiful Alfa Romeo 158 at my home track of Silverstone,” said
Anstead. “The 158 came straight out of an era where the cars and drivers became legends. Ever
since childhood I have considered the 158 as the ultimate racing machine. Now, with
MotorTrend documenting every moment, | get to build my own homage to this racing legend

that | can keep for myself.”

In ANT ANSTEAD MASTER MECHANIC, Anstead is using donor cars, a bunch of spare
parts, handmade items, whatever raw materials he can get, and some help from local skilled
engineers, vendors and friends to help him build the Alfa Romeo 158. The series is done in a
“warts and all” documentary style as Anstead interacts openly with a small MotorTrend crew
that captured this special project. In a way not done on WHEELER DEALERS, viewers will
get a window inside Anstead’s mind as he navigates the trials and tribulations of this truly one-
of-a-kind automotive build. Viewers will also see a bit of what his life in America is like
including: travelling with Anstead across California to find an original Alfa Romeo 158; his
hosting of an Alfa Romeo event during Monterey Car Week this past summer; visiting legendary
car designer Chip Foose and Chris Jacobs of MotorTrend’s OVERHAULIN’; and shop visits
from his wife Christina Anstead.

ANT ANSTEAD: MASTER MECHANIC world premieres Thursday, October 10, 2019,
exclusively on the MotorTrend App. The MotorTrend App, the only subscription streaming
service dedicated entirely to the motoring world, is available on Prime Video Channels in the
U.S., Amazon FireTV, the newly announced Facebook video subscription service, Apple TV,
Roku, Google Chromecast and on the web. The MotorTrend App is also available across iPhone,

iPad and Android mobile devices.

ANT ANSTEAD: MASTER MECHANIC is produced for the MotorTrend App by Discovery
Studios. Jake Cardew is Executive Producer and Henric Neminen is Co-Executive Producer for
Discovery Studios. For the MotorTrend App, Joshua C. Berkley is executive producer. For
MotorTrend Group, Mike Suggett is head of production and development, and Alex Wellen is
global president and general manager.



About MotorTrend Group

MotorTrend Group is the largest automotive media company in the world, bringing together
Discovery’s fast-growing MotorTrend TV, formerly Velocity, and a vast automotive digital,
direct-to-consumer, social, and live event portfolio, including MOTORTREND, HOT ROD,
ROADKILL, AUTOMOBILE, and more than 20 other industry-leading brands. With a monthly
audience of 26 million across web, TV, and print, and 110 million social followers, culminating in
2 billion monthly content views across all platforms, the company encompasses television’s #1
network for automotive superfans, a leading automotive YouTube Channel, and the MotorTrend
App, the only auto-dedicated subscription video-on-demand service. MotorTrend serves to
embrace, entertain, and empower the motoring world.

About Discovery

Discovery, Inc. (Nasdaq: DISCA, DISCB, DISCK) is a global leader in real life entertainment,
serving a passionate audience of superfans around the world with content that inspires, informs
and entertains. Discovery delivers over 8,000 hours of original programming each year and has
category leadership across deeply loved content genres around the world. Available in 220
countries and territories and nearly 50 languages, Discovery is a platform innovator, reaching
viewers on all screens, including TV Everywhere products such as the GO portfolio of apps and
Discovery Kids Play; direct-to-consumer streaming services such as Eurosport Player and Motor
Trend OnDemand,; digital-first and social content from Group Nine Media and a strategic alliance
with the PGA Tour to create the Global Home of Golf. Discovery’s portfolio of premium brands
includes Discovery Channel, HGTV, Food Network, TLC, Investigation Discovery, Travel
Channel, MotorTrend, Animal Planet, and Science Channel, as well as OWN: Oprah Winfrey
Network in the U.S., Discovery Kids in Latin America, and Eurosport, the leading provider of
locally relevant, premium sports and Home of the Olympic Games across Europe. For more
information, please visit https://corporate.discovery.com/ and follow @DiscoveryIncTV across
social platforms.
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