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ACCESS HOLLYWOOD’S KIT HOOVER AND ANIMAL PLANET’S DAN 

SCHACHNER HOST FIRST EVER “GIVE A DOG A HOME LIVE!” 
SPECIAL EDITION  

 
The Two-hour Primetime Special Premieres LIVE on December 7th at 5PM PT/ 8PM ET 

 
Animal Planet’s live weekly animal adoption series, GIVE A DOG A HOME LIVE!, is gearing 
up for the holiday season with a special two-hour primetime edition of GIVE A DOG A HOME 
LIVE! Animal advocate and host of Access Hollywood and Access Daily, Kit Hoover, will join 
Puppy Bowl referee and host Dan Schachner on a live adventure across the US to meet animals up 
for adoption, and those dedicated to finding them their forever home. Rescue dogs and cats from 
Wallis Annenberg PetSpace, as well as animals from numerous Best Friends Animal Society 
locations (New York, Atlanta and Salt Lake City), will be featured as audiences will be able to 
interact on social media and find out more information on how to adopt them. The two-hour special 
will air live from the Wallis Annenberg PetSpace, a state-of-the-art pet adoption center, in Los 
Angeles, CA on Saturday, December 7 at 5PM PT/8PM ET. 
 
GIVE A DOG A HOME LIVE! will share the inspirational stories of three families that are in 
search of a furry friend to complete their family. They will have the chance of a lifetime to meet 
and bond with pups live on air, but which pooch will be the perfect fit? Viewers will have the 
opportunity to help one family choose between three special needs pups to take home by voting 
on social media for which dog they think they should adopt. One lucky rescue dog will receive a 
complete mutt makeover by a professional groomer and have a full photoshoot fit for Instagram in 
preparation of finding a fur-ever home. With dozens of potential adopters on site at Wallis 
Annenberg PetSpace and an audience full of millions more, anything can happen!  
 
Pet owners are often told they are a spitting image of their four-legged companions. Fans are 
encouraged to post a photo with their mini-me using #dogpelganger on Instagram, Twitter and 
Animal Planet’s Facebook page as well as post and share their viewing parties with the 
#GiveADogAHome hashtag for a chance to see it on TV!  
 
The two-hour special is produced for Animal Planet by Discovery Studios. Sandy Varo Jarrell, 
Cindy Kain and Robert Lifton are Executive Producers. For Animal Planet, Dawn Sinsel is 
Executive Producer with Pat Dempsey as Supervising Producer.  
 
 
 



About Animal Planet  
Animal Planet, one of Discovery, Inc.’s great global brands, is dedicated to creating high quality 
content with global appeal delivering on its mission to keep the childhood joy and wonder of 
animals alive by bringing people up close in every way. Available to 360 million homes in more 
than 205 countries and territories, Animal Planet combines content that explores the undeniable 
bonds forged between animals and humans, optimized across all screens around the world. In the 
U.S., Animal Planet audiences can enjoy their favorite programming anytime, anywhere through 
the Animal Planet Go app which features live and on-demand access. For more information, please 
visit www.animalplanet.com.  
 
About Discovery 
Discovery, Inc. (Nasdaq: DISCA, DISCB, DISCK) is a global leader in real life entertainment, 
serving a passionate audience of superfans around the world with content that inspires, informs 
and entertains. Discovery delivers over 8,000 hours of original programming each year and has 
category leadership across deeply loved content genres around the world. Available in 220 
countries and territories and nearly 50 languages, Discovery is a platform innovator, reaching 
viewers on all screens, including TV Everywhere products such as the GO portfolio of apps and 
Discovery Kids Play; direct-to-consumer streaming services such as Eurosport Player and Motor 
Trend OnDemand; digital-first and social content from Group Nine Media and a strategic alliance 
with the PGA Tour to create the Global Home of Golf. Discovery’s portfolio of premium brands 
includes Discovery Channel, HGTV, Food Network, TLC, Investigation Discovery, Travel 
Channel, Motor Trend, Animal Planet, and Science Channel, as well as OWN: Oprah Winfrey 
Network in the U.S., Discovery Kids in Latin America, and Eurosport, the leading provider of 
locally relevant, premium sports and Home of the Olympic Games across Europe. For more 
information, please visit https://corporate.discovery.com/ and follow @DiscoveryIncTV across 
social platforms. 

### 
 


