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FOOD NETWORK SCORES WITH COMFORT FOOD LINEUP NOTCHING BEST
WEEKEND EVER AND BEST SATURDAY EVER FOR TOTAL DAY IN NETWORK
HISTORY

TIED FOR NUMBER ONE CABLE NETWORK OVERALL FOR THE WEEKEND FOR P25-54
AND NUMBER TWO FOR W25-54

Weekend Gains Driven by Beat Bobby Flay, Buddy vs. Duff, The Pioneer Woman and A to
Z Marathon of Diners, Drive-Ins and Dives

NEW YORK - April 24, 2020 - Food Network notched its best weekend ever in network history, and best Saturday
ever, as its comfort food lineup continues to resonate with audiences craving entertainment, escape and inspiration
for meal planning while at home. For the weekend of Saturday, April 18 and Sunday, April 19, Food Network tied
for the #1 overall cable network for P25-54 in Total Day, and ranked as the #2 cable network among W25-54,
reaching nearly 18 million viewers. In addition to being the highest-rated weekend in Total Day for P25-54 and
M25-54, April 18 was also the network's highest-rated Saturday in network history for Total Day for P25-54 and
M25-54, ranking as the #1 cable network among P25-54. Saturday also netted the highest-rated sales prime ever
among M25-54 (averaging a .6 L3 rating) and highest-rated since December 2018 for P25-54 (also averaging a .6
L3 rating), while Sunday night was the highest-rated among P25-54 since September 2018, averaging a .8 rating
among the demo.

Contributing to weekend gains was The Pioneer Woman which delivered its highest-rated premiere since January
2019, rating a .7 P25-54 and a .9 W25-54 in its Saturday timeslot, gains of +30% vs. prior six weeks and +38% vs.
YAGO. A 26-episode A to Z Marathon of Diners, Drive-Ins and Dives generated double-digit gains as well vs. prior
six weeks and YAGO, +25% and +67% respectively, averaging a .6 L3 rating for both P25-54 and W25-54. On
Sunday, Buddy vs. Duff once again netted a season-high rating, posting a 1.2 P25-54 and a 1.4 W25-54 L3 rating
at 9pm, while Beat Bobby Flay at 10pm notched its highest-rated premiere since January 2019 with a .7 P25-54
and a .9 W25-54, +18% vs. prior six weeks and +92% vs. YAGO.

HH##

FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and
joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and
entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million
unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling
monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Discovery, Inc., a global leader in real life
entertainment spanning 220 countries and territories; the portfolio also includes Discovery Channel, HGTV, TLC, Investigation Discovery,
and OWN: Oprah Winfrey Network.
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