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AMY SCHUMER LEARNS TO COOK BACK FOR SECONDS ON FOOD
NETWORK

Pre-Production Underway on More Self-Shot Episodes Featuring Amy and Husband-Chef Chris Fischer
from Home

NEW YORK - June 30, 2020 - Food Network has ordered additional episodes of breakout series, Amy Schumer Learns to
Cook, it was announced today by Courtney White, President, Food Network. Featuring acclaimed stand-up comedian and
Emmy Award®-winning actress Amy Schumer along with her husband and James Beard Award-winning chef Chris Fischer,
the additional episodes will again be self-shot and allow Chris and Amy to share a behind-the-scenes look at their lives at
home. Their nanny and part-time camera operator, Jane, along with their son and dog, will continue to make cameo
appearances as Amy and Chris serve up delicious recipes and cocktails for some good old comfort and humor. The initial
order of Amy Schumer Learns to Cook premiered in May and averaged a .6 P25-54 L3 rating and delivered a nearly 100%
increase among younger W25-34 viewers. New episodes are scheduled to return later this summer.

“Amy and Chris deliver a breath of fresh air to viewers, and we could not be more excited that they have continued to allow
Food Network to bring our audience a behind-the-curtains look at their lives, with even more laughs and comforting food on
the way. And we hope a lot more fennel,” said White.

Schumer added, "We are happy to be coming back for a second season because sequels are always the best! Chris and |
are proud to be partnering with Food Network to donate to Colin Kaepernick’s Know Your Rights Camp whose mission is to
advance the liberation and well-being of Black and Brown communities through education, self-empowerment, mass-
mobilization and the creation of new systems that elevate the next generation of change leaders.”

Hitit

FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and
joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and
entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million
unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling
monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Discovery, Inc., a global leader in real life
entertainment spanning 220 countries and territories; the portfolio also includes Discovery Channel, HGTV, TLC, Investigation Discovery,
and OWN: Oprah Winfrey Network.
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