
  
For Immediate Release:      CONTACT: 
November 20, 2020      Paul Schur, 212-548-5588 

Paul_Schur@discovery.com 
 
 

ANIMAL PLANET PREMIERES THREE-PART TELEVISION EVENT 
“WALKING WITH ELEPHANTS” ON DEC. 15 

  
Each year, thousands of elephants make an incredible journey to the Okavango Delta in Botswana 
to feed on its lush vegetation, in one of the biggest natural events on the entire planet. WALKING 
WITH ELEPHANTS follows Levison Wood, a passionate explorer and conservationist, as he is 
led by these magnificent animals on their annual epic migration across Botswana; a journey 
fraught with risks and dangers as elephants are coming under more threats than ever 
before. WALKING WITH ELEPHANTS premieres as a three-hour television event Tuesday, 
Dec. 15 beginning at 8 PM ET/PT.  
  
WALKING WITH ELEPHANTS gives a deeper understanding of the majestic elephants of 
Botswana, as Wood follows the migration route from the salt pans of the Kalahari Desert where 
the journey begins to the nutrient rich lands of the Okavango Delta. Wood and local safari guide 
Kane Motswana, a San bushman who grew up in the wilds, gives the Animal Planet audience 
unmatched access to the dangers these resilient animals must overcome - poachers, predatory 
wildlife and dehydration - to arrive at their destination. But this up-close and first ever on the 
ground look at this elephant migration doesn’t come without risks; Wood has his own terrifying 
close calls with wildlife that includes lions, hippos, crocodiles and even the elephants themselves.  
  
Wood, known for his earlier work on “Walking the Nile” and “Walking the Americas”, travels 
more than 650 miles by foot, as he follows the elephants on their epic migratory route to gain all-
new insight into this still mysterious journey – one that the elephants have done for thousands of 
years, which no person has done on foot. Until now.  
  
Audiences can join the conversation on social media by using #WalkingwithElephants and 
following Animal Planet on Facebook, Instagram, and Twitter for the latest updates. 
  
Published earlier this month, Wood’s book, The Last Giants: The Rise and Fall of the African 
Elephant (Grove Atlantic in the U.S.) dives deep into his study of African elephants. Weaving 
natural science, history, and firsthand accounts, Wood traces the journey of the elephant 
throughout time and across some of Africa’s most glorious landscapes. African elephants face very 
troubling realities; droughts and poaching have decimated the population. However, Botswana 
remains a haven, home to the world's largest elephant population. In The Last Giants, Wood 
documents his journey from WALKING WITH ELEPHANTS as he does all he can to raise 
awareness and the need to protect African elephants. 



  
WALKING WITH ELEPHANTS is produced for Animal Planet by October Films where 
Managing Director Adam Bullmore serves as executive producer with Alexis Girardet as 
producer.  For Animal Planet, Keith Hoffman is executive producer with Sarah Russell as 
supervising producer.  
  
  

### 
 
About Animal Planet  
Animal Planet, one of Discovery, Inc.’s great global brands, is dedicated to creating high quality 
content with global appeal delivering on its mission to keep the childhood joy and wonder of 
animals alive by bringing people up close in every way. Available to 360 million homes in more 
than 205 countries and territories, Animal Planet combines content that explores the undeniable 
bonds forged between animals and humans, optimized across all screens around the world. In the 
U.S., Animal Planet audiences can enjoy their favorite programming anytime, anywhere through 
the Animal Planet Go app which features live and on-demand access. For more information, please 
visit www.animalplanet.com.  
 
About Discovery 
Discovery, Inc. (Nasdaq: DISCA, DISCB, DISCK) is a global leader in real life entertainment, 
serving a passionate audience of superfans around the world with content that inspires, informs 
and entertains. Discovery delivers over 8,000 hours of original programming each year and has 
category leadership across deeply loved content genres around the world. Available in 220 
countries and territories and nearly 50 languages, Discovery is a platform innovator, reaching 
viewers on all screens, including TV Everywhere products such as the GO portfolio of apps and 
Discovery Kids Play; direct-to-consumer streaming services such as Eurosport Player and Motor 
Trend OnDemand; digital-first and social content from Group Nine Media and a strategic alliance 
with the PGA Tour to create the Global Home of Golf. Discovery’s portfolio of premium brands 
includes Discovery Channel, HGTV, Food Network, TLC, Investigation Discovery, Travel 
Channel, Motor Trend, Animal Planet, and Science Channel, as well as OWN: Oprah Winfrey 
Network in the U.S., Discovery Kids in Latin America, and Eurosport, the leading provider of 
locally relevant, premium sports and Home of the Olympic Games across Europe. For more 
information, please visit https://corporate.discovery.com/ and follow @DiscoveryIncTV across 
social platforms. 
  


