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‘LOVE IT OR LIST IT" STAR GETS GREENLIGHT FOR NEW SERIES
‘TOUGH LOVE WITH HILARY FARR’

New York [Feb. 4, 2021] Popular HGTV interior designer Hilary Farr is set to star in a second
series, Tough Love with Hilary Farr. Best known for her inspirational design work in HGTV’s
mega-hit series Love It or List [t—where she convinces families to stay in their beautifully
renovated homes instead of buying a new place—Hilary is ready to use her invaluable design
expertise and life experience to help families facing unique life challenges that strain their
homes and their relationships. Eight hour-long episodes of Tough Love with Hilary Farr are
slated to premiere in late 2021. Fans can continue to watch Hilary and real estate expert David
Visentin in their new season of the top-rated series, Love It or List It.

“As a mother, business owner and life partner, I’'ve been through my fair share of struggles and
challenges,” said Hilary. “I know that when life gets messy, having a home that is both beautiful
and functional goes a long way toward alleviating stress. Developing creative solutions for living
space challenges and using design to improve how families live together are my passions and
they are the reasons | love being an interior designer.”

ABOUT HGTV

HGTV delivers families with relatable stories, superstar real estate and renovation experts and
amazing home transformations that inspire a passionate audience. For anyone seeking
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers:
a top 10 cable network that is distributed to more than 86 million U.S. households; a

website, HGTV.com, that attracts an average of 10.2 million people each month; a social
footprint of 21.2 million; HGTV Magazine, a monthly publication that reaches more than one
million readers and exclusive collections of home-oriented products through the HGTV HOME™
consumer products line. HGTV content also is available on discovery+, the definitive non-fiction,
real life subscription streaming service. Offered on a variety of platforms and devices, including
ones from Amazon, Apple, Google, Microsoft, Roku and Samsung, discovery+ features a
landmark partnership with Verizon that gives their customers with select plans up to 12 months
of discovery+ on Verizon.

Viewers can become fans of HGTV and interact with other home improvement enthusiasts
through Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global
leader in real life entertainment spanning 220 countries and territories, whose portfolio also
includes Discovery Channel, Food Network, TLC, Investigation Discovery, Travel Channel,
MotorTrend, Animal Planet, Science Channel, and the forthcoming multi-platform JV with Chip
and Joanna Gaines, Magnolia, as well as OWN: Oprah Winfrey Network.
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