
 

 

 
HGTV ORDERS 43 NEW EPISODES OF THREE FAN-FAVORITE SERIES SLATED TO AIR IN 2021  

 
New York [APRIL 8, 2021] Fans who flock to HGTV to see stunning home renovations, savvy 
property sales and fun competitions will get 43 new episodes of three popular series in 2021. 
The re-up order includes 18 new hour-long episodes of Love It or List It, starring designer Hilary 
Farrand real estate expert David Visentin; a 13-episode sophomore season for Vacation House 
Rules, starring contractor and real estate expert Scott McGillivray; and 12 half-hours of Selling 
the Big Easy, starring New Orleans native and residential real estate expert Brittany Picolo-
Ramos. 
 
“Millions of viewers tune in to HGTV to watch their favorite experts help families create or find 
their dream home,” said Jane Latman, president, HGTV. “Hilary Farr, David Visentin, Scott 
McGillivray and Brittany Picolo-Ramos are quintessential examples of the real estate, 
renovation and design personalities that keep viewers engaged and inspired. This latest show 
order is one of many that will ensure more fresh content on HGTV in 2021.” 
 
Love It or List It 
HGTV’s smash hit series Love It or List It stars designer Hilary Farr and real estate expert David 
Visentin. Filled with Hilary and David’s sharp wit, funny banter and clever, competitive barbs, 
each episode of the series will culminate with families answering the series’ highly anticipated 
question: are you going to love it or list it? The duo will tap into their respective expertise as 
they help homeowners make the difficult decision—love their existing home after Hilary 
renovates to accommodate their lengthy wish list or purchase a new house that David finds to 
better fit the needs of the family. 
 
Selling the Big Easy 
New Orleans native and residential real estate expert Brittany Picolo-Ramos specializes in 
quintessential NOLA properties. Selling the Big Easy follows Brittany and her full-service agency 
as they help families find the house of their dreams by showing them high-end homes with the 
right amount of history and charm. She also helps clients’ stage and sell their homes for top 
dollar in the city’s vibrant real estate market. With an approachable and effervescent style, 
Brittany effortlessly guides clients through the buying and selling process while touting the 
enticing amenities that the Crescent City has to offer.  
 
Vacation House Rules 
Contractor and real estate expert Scott McGillivray proves that homeowners don’t need a 
million bucks to buy the vacation home of their dreams in HGTV series Vacation House Rules.  
Relying on his years of smart real estate and renovation experience, Scott will teach families 
how to take their vacation property and unlock its full rental potential. With his guidance, even 
the most neglected and unlivable properties will be transformed into unique, gorgeous—and 
profitable—vacation homes for visitors to enjoy. 



 
 

 
ABOUT HGTV and discovery+ 
HGTV delivers families with relatable stories, superstar real estate and renovation experts and 
amazing home transformations that inspire a passionate audience. For anyone seeking 
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: 
a top 10 cable network that is distributed to 84 million U.S. households; a 
website, HGTV.com, that attracts an average of 10.5 million people each month; a social 
footprint of 25.7 million; HGTV Magazine, a monthly publication that reaches more than one 
million readers and exclusive collections of home-oriented products through the HGTV HOME™ 
consumer products line. HGTV content also is available on discovery+, the definitive non-fiction, 
real life subscription streaming service. Offered on a variety of platforms and devices, including 
ones from Amazon, Apple, Google, Microsoft, Roku and Samsung, discovery+ features a 
landmark partnership with Verizon that gives their customers with select plans up to 12 months 
of discovery+ on Verizon.  
  
Viewers can become fans of HGTV and interact with other home improvement enthusiasts 
through Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global 
leader in real life entertainment spanning 220 countries and territories, whose portfolio also 
includes Discovery Channel, Food Network, TLC, Investigation Discovery, Travel Channel, 
MotorTrend, Animal Planet, Science Channel, and the forthcoming multi-platform JV with Chip 
and Joanna Gaines, Magnolia, as well as OWN: Oprah Winfrey Network. 
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