HGTV GREENLIGHTS ‘THE NATE & JEREMIAH HOME PROJECT’ STARRING
DESIGNER DUO NATE BERKUS AND JEREMIAH BRENT

New York [June 15, 2021] HGTV has greenlit The Nate & Jeremiah Home Project, a new docu-series
starring married designers and dads of two, Nate Berkus and Jeremiah Brent. The six-episode order will
follow the duo as they help families moving into a new place let go of the things they no longer need to get
a fresh start. Once the clients have parted with the unnecessary belongings, Nate and Jeremiah will
employ their design expertise to renovate the property into a dream home perfect for the next phase of
the clients’ life. The Nate & Jeremiah Home Project is tentatively slated to air in fall 2021.

“We all have stuff we have in our homes that bog us down,” said Jane Latman, president, HGTV. “Nate and
Jeremiah are the friends who come in with their charming personalities and gorgeous design ideas that
inspire us to make the changes we need to create a fresh start in a beautifully styled place."

The series is produced by Scott Brothers Entertainment.
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HGTV delivers families with relatable stories, superstar real estate and renovation experts and amazing
home transformations that inspire a passionate audience. For anyone seeking entertaining and
aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: a top 10 cable network that
is distributed to 84 million U.S. households; a website, HGTV.com, that attracts an average of 10.5 million
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Viewers can become fans of HGTV and interact with other home improvement enthusiasts through
Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global leader in real life
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