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NEW FOOD NETWORK COMPETITION CHALLENGES ICE CREAM MAKERS TO
CREATE NEW AND OUTRAGEOUS FLAVORS IN BEN & JERRY’S: CLASH OF
THE CONES

Four-Episode Stunt Premieres on Monday, August 16t on Food Network and discovery+

Hosted by Molly Yeh, “Ben & Jerry’s: Clash of the Cones” Features Special Guests Kevin Bacon, Chris
“Ludacris” Bridges, Duff Goldman, Buddy Valastro, and Ben & Jerry

NEW YORK - July 8, 2021 - Six ice cream masters from across the country have been hand-picked for a once in a lifetime
opportunity: to create an original Ben & Jerry’s ice cream flavor of their own. Ben & Jerry’s: Clash of the Cones, a new
primetime competition, premieres with a special 90-minute episode on Monday, August 16 at 9pm ET/PT on Food Network

and discovery+.

Over four episodes, host Molly Yeh challenges the ice cream makers to capture the essence of a celebrity or pop culture icon
in a new and innovative ice cream flavor, inspired by the direction given from the celebrity themselves. In each episode, the
competitors use a specially constructed ice cream lab on the Ben & Jerry’s factory grounds in Waterbury, Vermont. After
concocting their creations, the competitors hit the streets to have the public vote their favorite flavor, with the winner earning
immunity from elimination. Judges Jet and Ali Tila and Ben & Jerry's Flavor Guru Chris Rivard determine which competitor
was the least successful, sending that ice cream maker home and that flavor to the infamous Ben & Jerry’s Flavor Graveyard.

“Viewers are in for an imaginative and entertaining ride, watching along as these gifted ice cream makers create original Ben
& Jerry’'s flavors, based on inspiration from some of the biggest stars on the planet in food, music, and film. This is the perfect
show for the entire family to gather around and watch this summer,” said Courtney White, President, Food Network and
Cooking Channel.

Celebrity inspirations include hip-hop icon and actor Chris “Ludacris” Bridges, Food Network’s Duff Goldman and Buddy
Valastro, and actor Kevin Bacon. The ice cream makers compete for a chance to impress Ben & Jerry’s co-founders Ben
Cohen and Jerry Greenfield for the grand prize of $20,000 - the exact amount Ben and Jerry hoped to make in their first
year of business. The winner will also have the opportunity to have their flavor sampled by fans at an event in their
hometown. Fans can view the series on Food Network and stream on discovery+ with new episodes available weekly,
beginning August 16t

“We've made a few pints over the last 40 years,” said Ben & Jerry’s co-founder Ben Cohen. “We're excited to see what these
talented competitors come up with, keeping true to the euphoric chunks and swirls Ben & Jerry’s is known for,” added co-
founder Jerry Greenfield. “It's going to be great!”

In the premiere episode, six ice cream competitors are challenged to start their journey at the end, when they must resurrect
flavors from the Ben & Jerry’s Flavor Graveyard to use in their creations. Then, actor Kevin Bacon challenges the competitors
to make a flavor in his name that incorporates up to six degrees of ingredients. Other episodes feature the ice cream makers
creating flavors after Ludacris’ favorite desserts, along with making classic ice cream sandwich cookies from scratch. And see
what happens when the competitors base their ice cream flavors on Food Network stars Buddy and Duff. In the finale, the
final three ice cream masters meet the legends, as Ben & Jerry’s co-founders Ben Cohen and Jerry Greenfield reveal their
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final challenge. All the competitors need to do is follow the Ben & Jerry’s way: Be creative. Have fun. Make great ice cream.
May the best flavor win. See which wildly imaginative frozen treat creams the competition and takes home the cold hard cash.

Fans can check out Food Network’s Facebook, Instagram and Twitter handles to get a closer look at each week's winning
flavor. Plus, Jet and Ali Tila will reimagine iconic Ben & Jerry's ice cream flavors as desserts! Join the conversation all season
using #ClashOfTheCones.

Ben & Jerrys: Clash of the Cones is produced by Triage Entertainment for Food Network and discovery+.
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FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and
joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and
entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million
unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling
monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Discovery, Inc., a global leader in real life
entertainment spanning 220 countries and territories; the portfolio also includes Discovery Channel, HGTV, TLC, Investigation Discovery,
and OWN: Oprah Winfrey Network.
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