
  
 

 

 
HGTV GREENLIGHTS NEW EXTREME TABLETOP AND SPECIAL EVENT DESIGN  
COMPETITION SERIES ‘TABLE WARS’ WITH LEAD JUDGE MARTHA STEWART 

 
Judging Panel Also Stars Actress Tamera Mowry-Housley and Designer Chris Hessney  

  
New York [August 3, 2021] The country’s best tabletop and event designers will brandish their 
butter knives in HGTV’s newly greenlighted competition series Table Wars. The six episode 
series will feature the show-stopping, large-scale creations of eight expert event designers 
whose breathtaking work will be judged by the Emmy® Award-winning television personality 
and The New York Times bestselling author Martha Stewart; actress, design enthusiast and 
Emmy® Award winner, Tamera Mowry-Housley; and luxury event planner and designer, Chris 
Hessney. In each episode, the competitors must deliver the ultimate themed party 
environment, including stunning tablescapes, lighting and displays in order to impress the 
judges and avoid elimination. The finalist who delivers the most over-the-top event space will 
win the Table Wars title and a $50,000 cash prize. The series is slated to premiere in November 
2021. 
 
“Table Wars has the best ingredients for a captivating, edge-of-your-seat competition series,” 
said Jane Latman, president, HGTV. “The competitors are among the best in the business, so 
the  drama, imagination and personal stakes are at an all-time high. And the results are pure 
eye candy!” 
 
For show updates, fans can visit HGTV.com and follow @HGTV on Facebook, Twitter 
and Instagram. 
 
Table Wars is produced by Leftfield Pictures and Xpedition Media.  
 
ABOUT HGTV 

HGTV delivers families with relatable stories, superstar real estate and renovation experts and 
amazing home transformations that inspire a passionate audience. For anyone seeking 
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: 
a top 10 cable network that is distributed to 80 million U.S. households; a website, HGTV.com, 
that attracts an average of 9.9 million people each month; a social footprint of 27 million; HGTV 
Magazine, a monthly publication that reaches more than one million readers; and exclusive 
collections of home-oriented products through the HGTV HOME™ consumer products line. 
Viewers can become fans of HGTV and interact with other home improvement enthusiasts 
through Facebook, Twitter, Pinterest, Instagram and TikTok. HGTV is owned by Discovery, Inc., 
a global leader in real life entertainment spanning 220 countries and territories, whose 
portfolio also includes Discovery Channel, Food Network, TLC, Investigation Discovery, Travel 



Channel, MotorTrend, Animal Planet, Science Channel, and the multi-platform JV with Chip and 
Joanna Gaines, Magnolia Network, as well as OWN: Oprah Winfrey Network. 
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