***TUNE IN BLAST***

HILARY FARR AND DAVID VISENTIN RETURN IN 10 NEW EPISODES OF HGTV HIT SERIES
‘LOVE IT OR LIST IT" BEGINNING MONDAY, OCT. 11, AT 8 P.M. ET/PT

WHAT: Love It or List It

WHERE/WHEN: New episodes return Monday, Oct. 11, at 8 p.m. ET/PT on HGTV and on
discovery+

WHO: HGTV’s smash hit series Love It or List It, starring designer Hilary Farr and real estate
expert David Visentin, will return this fall with 10 fresh episodes premiering Monday, Oct. 11,
at 8 p.m. ET/PT. Filled with Hilary and David’s sharp wit, funny banter and clever, competitive
barbs, each episode will follow the duo as they help homeowners make a major decision—love
their existing home after Hilary’s stunning renovations or purchase a new house David finds
that perfectly suits the family.

In the premiere episode, Hilary and David will meet a blended family who thought they could
handle a massive home reno without the help of a professional. As the owners struggle with
buyer’s remorse, Hilary offers a design plan to keep them out of a permanent construction
zone, while David looks for a tempting move-in ready home that checks every item off their
wish list.

Love It or List It is produced by Big Coat Media.

DIGITAL/SOCIAL: Fans are invited to stay connected with Love It or List It on HGTV’s digital
platforms. Each new episode will be available on HGTV GO on Mondays beginning Oct. 11.
Viewers can visit HGTV.com/LoveltOrListlt for exclusive show content and videos and follow
@HGTV and #LoveltOrListlt on Facebook, Twitter and Instagram.

PHOTO (credit HGTV):
https://drive.google.com/file/d/1bnA3L9Nji09Z-F cOT1iWcrFcQdagndg/view?usp=sharing

ABOUT HGTV and discovery+

HGTV delivers families with relatable stories, superstar real estate and renovation experts and
amazing home transformations that inspire a passionate audience. For anyone seeking
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers:
a top 10 cable network that is distributed to 79 million U.S. households; a

website, HGTV.com, that attracts an average of 9.9 million people each month; a social



footprint of 27 million; HGTV Magazine, a monthly publication that reaches more than one
million readers; and exclusive collections of home-oriented products through the HGTV Home®
consumer products line. HGTV content also is available on discovery+, the definitive non-fiction,
real life subscription streaming service. Offered on a variety of platforms and devices, including
ones from Amazon, Apple, Google, Microsoft, Roku and Samsung, discovery+ features a
landmark partnership with Verizon that gives their customers with select plans up to 12 months
of discovery+ on Verizon.

Viewers can become fans of HGTV and interact with other home improvement enthusiasts
through Facebook, Twitter, Pinterest, Instagram and TikTok. HGTV is owned by

Discovery, Inc., a global leader in real life entertainment spanning 220 countries and territories,
whose portfolio also includes Discovery Channel, Food Network, TLC, Investigation Discovery,
Travel Channel, MotorTrend, Animal Planet, Science Channel, and the multi-platform JV with
Chip and Joanna Gaines, Magnolia Network, as well as OWN: Oprah Winfrey Network.v
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