
                                                                             
 

 
HGTV PICKS UP 10 NEW EPISODES OF BREAKOUT HIT SERIES ‘NO DEMO RENO’  

STARRING DESIGNER AND SOCIAL MEDIA CREATOR JENN TODRYK 
 

New York [Nov. 29, 2021] Designer and social media creator Jenn Todryk—whose popular 
Instagram account @theramblingredhead boasts a passionate and growing following of more 
than one million—will return for a 10-episode sophomore season of HGTV’s breakout hit series 
No Demo Reno. The freshman run of No Demo Reno attracted more than 25.1 million viewers 
and ranks as a top 5 new unscripted series across cable among W25-54 this year. On Instagram, 
Jenn’s fans love her hilarious and relatable take on motherhood as well as her savvy advice on 
home design, fashion and beauty, and, in No Demo Reno, they see her tear down the notion 
that major demolition is always necessary to create whole-home transformations. During the 
series, Jenn and her team combine clever design solutions and cost-saving ideas to create 
stunning home overhauls for clients in the Dallas-Fort Worth area—often without removing 
walls or tackling large-scale demo. The new episodes are slated to premiere in summer 2022.  
 
“Jenn has built her incredible Instagram following by being authentic, fun, funny and 
resourceful and, after only one season of No Demo Reno, she already has captured a dedicated 
audience of millions on HGTV,” said Jane Latman, president, HGTV & Streaming Home Content, 
Discovery, Inc. “The show gives her fans a way to dig deeper and see more of Jenn's sparkle 
while spotlighting her busy family life and her affordable, achievable home renovation ideas. 
There is so much more to come in season two!” 
 
The first season of No Demo Reno is available to stream on discovery+ and fans are invited to 
stay connected with the series at HGTV.com and by following @HGTV and #NoDemoReno 
on Facebook, Twitter, Instagram and TikTok. Fans also can follow Jenn on Instagram at 
@theramblingredhead.  
 
No Demo Reno is produced by RTR Media.  
 
ABOUT HGTV  
HGTV delivers families with relatable stories, superstar real estate and renovation experts and 
amazing home transformations that inspire a passionate audience. For anyone seeking 
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: 
a top 10 cable network that is distributed to 78 million U.S. households; a 
website, HGTV.com, that attracts an average of 9.9 million people each month; a social 
footprint of 27 million; HGTV Magazine, a monthly publication that reaches more than one 
million readers; and exclusive collections of home-oriented products through the HGTV Home® 
consumer products line. HGTV content also is available on discovery+, the definitive non-fiction, 
real life subscription streaming service. Offered on a variety of platforms and devices, including 



ones from Amazon, Apple, Google, Microsoft, Roku and Samsung, discovery+ features a 
landmark partnership with Verizon that gives their customers with select plans up to 12 months 
of discovery+ on Verizon.  
  
Viewers can become fans of HGTV and interact with other home improvement enthusiasts 
through Facebook, Twitter, Pinterest, Instagram and TikTok. HGTV is owned by 
Discovery, Inc., a global leader in real life entertainment spanning 220 countries and territories, 
whose portfolio also includes Discovery Channel, Food Network, TLC, Investigation Discovery, 
Travel Channel, MotorTrend, Animal Planet, Science Channel, and the multi-platform JV with 
Chip and Joanna Gaines, Magnolia Network, as well as OWN: Oprah Winfrey Network. 
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