
  Contact : Lauren Sklar  
  Phone : 646-336-3745, Email : lauren_sklar@discovery.com 

 
 
 

 

THE GREAT FOOD TRUCK RACE IS BACK WITH HOTTEST SEASON EVER 
PREMIERING SUNDAY, JUNE 5TH AT 9PM ET/PT ON FOOD NETWORK AND DISCOVERY+ 

 
Hosted By Tyler Florence, Eight-Episode Season Brings the Heat to Southern California with 

Brand-New Roster of Aspiring Food Truck Owners, Outrageous Challenges and  
Sun-Soaked Coastal Locales 

 
NEW YORK –May 2, 2022 – The Great Food Truck Race heads to the beach for the hottest season ever this summer with a brand-
new action-packed culinary road battle along the sunny Southern California coast, premiering Sunday, June 5th at 9pm ET/PT on Food 
Network and streaming on discovery+.  In the eight-episode season hosted by Tyler Florence, nine teams of aspiring food truck owners 
with specialties ranging from fresh pasta to plant-based Cuban dishes must prove their cooking chops, marketing savvy and selling skills 
in high-stakes challenges to beat their rivals and stay in the race.  Kicking off in Laguna Beach with a spicy hot pepper challenge, the 
route then hits beach locations for intense cooking rounds and selling challenges, from Venice for a visit from Chef Antonia Lofaso and 
a hemp-inspired menu challenge to a selling competition at The Grand Prix of Long Beach.  Other stops include Los Angeles where the 
teams compete against two-time Race winners The Lime Truck, Redondo Beach for a lunch-on-the-go challenge judged by Race alumni 
Seoul Sausage, serving beach volleyball players in Manhattan Beach and a visit to the Glamis Dunes, culminating in a head-to-head 
finale in San Diego where only one team is awarded the life-changing $50,000 grand prize. 
 
“The Great Food Truck Race’s innovative teams, mind-blowing food and beautiful locales make this show a perfect way to celebrate 
summer,” said Jane Latman, President, Home and Food Content & Streaming, Warner Bros. Discovery.    “The only thing hotter than the 
food is the rivalries – these teams are truly in this competition to change their lives and move forward in their quest to have their own 
business.” 
 
The teams competing are: Amawele’s – San Francisco, California (Pamela Drew, Wendy Drew, Emma Januarie); Eso Artisanal Pasta 
– Morristown, New Jersey (AJ Sankofa, Kristina Gambarian, Matt McFadden); Food Flight – Atlanta, Georgia (Kate Schulz, Betsy 
Wallace, Grant Stevens); Girl’s Got Balls – Fox River Grove, Illinois (Shauna Fetterman, Lizzy Scudder, Carrie Jones); Maybe Cheese 
Born With It – Toledo, Ohio (David Gedert, Mahogany Reign, Keith Logue); Salsa Queen – Salt Lake City, Utah (Salsa Queen Zapata, 
Jim Birch, Missy Workman); Sauté Kingz – Daytona Beach, Florida (Count Foreman, Jessica Foreman, Jesshuan Foreman); 
Señoreata – Los Angeles, California (Evanice Holz, Adri Law, Chelly Saludado) and Southern Pride Asian Fusion – Colorado 
Springs, Colorado (DJ Williams, Houston Greenlee, Gio Palacio). 
 
In the season premiere, the competitors meet Tyler and see their food trucks for the very first time in Laguna Beach. Things get spicy 
very quickly in the first challenge as Tyler reveals a table stocked with colorful hot peppers – and the teams must create their hottest dish 
to impress Tyler.  In the selling round, rivalries and alliances are quickly born as the teams battle to get customers and one truck is sent 
home.  Upcoming episodes visit Los Angeles where the trucks must sell against two-time Race winners The Lime Truck, a high-energy 
Venice Beach challenge inspired and judged by Chef Antonia Lofaso and on-the-go lunch delivery in Redondo Beach with Race alumni 
Seoul Sausage.  In the finale on Sunday, July 24th at 9pm ET/PT, the two remaining teams go head-to-head in San Diego and the last 
truck standing is awarded the $50,000 grand prize. 
 
Fans can get to know the competing teams and find out where Tyler likes to eat when he's on the road at 
FoodNetwork.com/GreatFoodTruckRace. Follow along with the competition on social media and tell us which truck is serving up the best 
grub using #GreatFoodTruckRace.  
 
The Great Food Truck Race is produced by Critical Content for Food Network and discovery+. 
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http://www.foodnetwork.com/greatgoodtruckrace
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FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. 
The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent 
and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million unique web users monthly. Since launching 
in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling monthly magazine on the newsstand, with 13.5 million 
readers. Food Network is owned by Warner Bros. Discovery (NASDAQ: WBD) is a leading global media and entertainment company that creates and 
distributes the world’s most differentiated and complete portfolio of content and brands across television, film and streaming. Available in more than  220 
countries and territories and 50 languages, Warner Bros. Discovery inspires, informs and entertains audiences worldwide through its iconic brands 
and products which also include: Discovery Channel, discovery+, CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, 
Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, 
Warner Bros. Games, New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. 
For more information, please visit www.wbd.com. 
  
 discovery+ is the definitive non-fiction, real life subscription streaming service from Warner Bros. Discovery. With the largest-ever content offering at 
launch, discovery+ features a wide range of exclusive, original series across popular passion verticals including lifestyle and relationships; home and 
food; true crime; paranormal; adventure and natural history; as well as science, tech and the environment, and a slate of high-quality documentaries. 
For more, visit discoveryplus.com, or find the discovery+ app on most mobile and connected TV devices. 
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