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BOBBY FLAY IS LOOKING FOR THE BEST-OF-THE-BEST TO COMPETE 
AGAINST HIS CULINARY TITANS IN NEW FOOD NETWORK SERIES 

BOBBY’S TRIPLE THREAT 
All-New Series Premieres Tuesday, September 27th at 9pm ET/PT on Food Network and discovery+ 

Competitors Must Go Head-To-Head for the Grand Prize Against Bobby’s Titans: Culinary Superstars 
Tiffany Derry, Michael Voltaggio and Brooke Williamson 

 
NEW YORK – August 18, 2022 – Food Network icon Bobby Flay is one of the best chefs on the planet and a master in the 
culinary arena, having spent his life competing at the highest level of cuisine. Now, Bobby has created the toughest culinary 
competition yet on the new six-episode primetime series Bobby’s Triple Threat, premiering Tuesday, September 27th at 9pm 
ET/PT. In each one-hour episode, one extraordinarily talented and eager chef is challenged to go against the trio of culinary 
titans handpicked by Bobby himself for a chance to take home $25,000. The stakes couldn’t be higher, as Bobby celebrates 
and tests the most talented chefs in America. This is Bobby's game and Bobby's chefs, and there's only one rule: it's all or 
nothing. Fans can also watch Bobby’s Triple Threat on discovery+, with new episodes available to stream weekly starting 
September 27th. 
 
At the start of each episode, one competitor enters Bobby’s secret kitchen armed with their expertise and drive to take on the 
culinary titans selected by Bobby - Tiffany Derry, Michael Voltaggio and Brooke Williamson – in three head-to-head 
rounds. In the first two rounds, Bobby picks the main ingredients that the chefs must emphasize in their dishes, as the 
competitor selects which titan to face off with. The last round features the competitor picking the ingredients to incorporate, 
while going against the last remaining titan. All the while, one discerning guest judge blind taste tests the dishes at the end of 
every round. If the competitor can out-cook the titans and earn more points with their cumulative score, they take home 
bragging rights over the titans, earning the cash prize. 
 
Added Flay, “I have spent my entire career opening restaurants and battling in the toughest culinary competitions, but on 
Triple Threat I have the chance to call all the shots, inviting the most talented chefs into my secret kitchen to take on my titans. 
You want to be the best; you must get through my triple threat.” 
 
“Bobby Flay has done it again, bringing his creativity and magnetism to celebrate the most talented chefs on the planet. 
Viewers will witness next level culinary skills while leaning in to see if Bobby’s titans can prevent the competitors from walking 
away with the grand prize,” said Jane Latman, President, Home & Food Content and Streaming, Warner Bros. Discovery.   
 
Check out Food Network’s social pages to tour the kitchen set with Bobby and get to know the titans and the competing chefs 
in all-new interviews. Plus, get exclusive recipes from Brooke, Michael and Tiffany and learn their expert tricks of the trade 
that help them succeed in battle. Fans can join the conversation on social using #BobbysTripleThreat and browse photos and 
videos at FoodNetwork.com/BobbysTripleThreat. 
 
Bobby’s Triple Threat is produced by Rock Shrimp Productions for Food Network and discovery+. 
 

#  #  # 
 

FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. The 
network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent and 
expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million unique web users monthly. Since launching in 
2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling monthly magazine on the newsstand, with 13.5 million readers. 
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Food Network is owned by Warner Bros. Discovery (NASDAQ: WBD) is a leading global media and entertainment company that creates and distributes 
the world’s most differentiated and complete portfolio of content and brands across television, film and streaming. Available in more than  220 countries 
and territories and 50 languages, Warner Bros. Discovery inspires, informs and entertains audiences worldwide through its iconic brands and products 
which also include: Discovery Channel, discovery+, CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, 
TNT, TBS, truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. Games, 
New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. For more information, please 
visit www.wbd.com. 
 
About discovery+ 
discovery+ is the definitive non-fiction, real life subscription streaming service from Warner Bros. Discovery. With the largest-ever content offering at 
launch, discovery+ features a wide range of exclusive, original series across popular passion verticals including lifestyle and relationships; home and food; 
true crime; paranormal; adventure and natural history; as well as science, tech and the environment, and a slate of high-quality documentaries. For more, 
visit discoveryplus.com, or find the discovery+ app on most mobile and connected TV devices. 
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