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MULTI-PLATFORM SERIES BE MY GUEST WITH INA GARTEN RETURNS FOR SEASON TWO 
WITH GREAT FOOD, FASCINATING CONVERSATION AND LOTS OF FUN WITH SPECIAL GUESTS 

FAITH HILL, NATHAN LANE, EMILY BLUNT AND MARCUS SAMUELSSON 
 

Four-Episode Season Premieres Sunday, October 9th on  
Food Network, discovery+ and Companion Podcast   

 

NEW YORK – September 15, 2022 – Ina Garten, the Barefoot Contessa, opens her East Hampton home to friends - both 
old and new - in the second season of her series Be My Guest with Ina Garten for fun days of great conversation, good food 
and visits to some of her favorite local spots. The season premieres Sunday, October 9th at 12pm ET/PT on Food Network 
and streaming on discovery+, a companion podcast is also available.  Season two guests are: music legend and actress Faith 
Hill, legendary actor Nathan Lane, award-winning actress Emily Blunt, and superstar Chef Marcus Samuelsson. 
 
“I’ve had so much fun filming season two of Be My Guest!” said Garten. “It’s a dream come true to spend the day with these 
amazing people. I hope their stories will inspire you too!” 
 
“Spending the day with Ina is magical for her guests, and a great watch for the audience,” said Jane Latman, President, Home 
& Food Content and Streaming, Warner Bros. Discovery. “The format allows for an intimate experience where viewers are 
right there with Ina welcoming her guests, making incredible dishes, and having fascinating conversations about their lives.” 
 
In the season premiere, Ina greets Faith Hill with frozen palomas and fresh guacamole and they become fast friends while 
talking about family, love and music.  Faith’s daughter Gracie joins the party to help bake her family’s cola cake recipe and 
they then take a drive to Topping Rose House to celebrate their new friendship.  In the following episode, Ina serves Nathan 
Lane a taste of nostalgia with her Rum Raisin Rice Pudding recipe, and they discuss his childhood, personal life and show 
business career from the early years to his prolific roles on stage and screen.  She also gives cooking-novice Nathan a lesson 
in making Mussels with Saffron Cream.  Ina then invites her dear friend Emily Blunt to the barn for some classic English 
Cream Scones with Jam and Clotted Cream to chat and reminisce about their last visit when Emily’s roast potatoes became 
an internet sensation. The duo team up for a perfect Alfresco dinner of Emily’s family favorite Turkey Bolognaise and Ina’s 
Caesar Salad with Parmesan Croutons.  Finally, Ina meets superstar Chef Marcus Samuelsson with a French 75 cocktail, 
and she learns about his fascinating journey from Ethiopia to Sweden to the U.S.  He teaches Ina the secrets behind his 
Cured Salmon Salad on Charred Flatbread, and they finish out the day with a visit to one of her favorite local farm stands. 
 
Ina Garten is a New York Times bestselling cookbook author of thirteen cookbooks and the host of Food Network’s Emmy 
Award-winning Barefoot Contessa.  Her latest cookbook Go-To Dinners (Clarkson Potter) will be published on October 25, 
2022. She lives in East Hampton, New York, with her husband, Jeffrey. 
 
Fans can follow #BeMyGuest for highlights and recipes from the show. 
 
Be My Guest with Ina Garten is produced by Pacific Productions. 
 

# # # 
 
FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. The network strives 
to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent and expertise. Food Network is 
distributed to nearly 100 million U.S. households and draws over 46 million unique web users monthly. Since launching in 2009, Food Network Magazine's rate base 
has grown 13 times and is the No. 2 best-selling monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Warner Bros. Discovery 
(NASDAQ: WBD), a leading global media and entertainment company that creates and distributes the world’s most differentiated and complete portfolio of content and 
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brands across television, film and streaming. Available in more than  220 countries and territories and 50 languages, Warner Bros. Discovery inspires, informs and 
entertains audiences worldwide through its iconic brands and products which also include: Discovery Channel, discovery+, CNN, DC, Eurosport, HBO, HBO Max, 
HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, 
Warner Bros. Television, Warner Bros. Games, New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de HGTV and 
others. For more information, please visit www.wbd.com. 
 
About discovery+ 
discovery+ is the definitive non-fiction, real life subscription streaming service from Warner Bros. Discovery. With the largest-ever content offering at launch, discovery+ 
features a wide range of exclusive, original series across popular passion verticals including lifestyle and relationships; home and food; true crime; paranormal; 
adventure and natural history; as well as science, tech and the environment, and a slate of high-quality documentaries. For more, visit discoveryplus.com, or find the 
discovery+ app on most mobile and connected TV devices. 
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