
HGTV SIGNS NEW THREE-YEAR TALENT DEAL WITH DREW AND JONATHAN SCOTT

New York [September 14, 2022] HGTV has inked a new exclusive multi-year talent deal with
renovation and real estate superstars Drew and Jonathan Scott. Best known from the
Emmy®-nominated series Property Brothers, the Scotts’ latest agreement includes additional
episodes of Property Brothers: Forever Home and fan-favorite Celebrity IOU. As executive
producers at Scott Brothers Entertainment, the duo’s production company, the brothers also will
develop more exclusive home-related series and digital content in partnership with the
network’s programming and creative teams.

“Our long and successful collaboration with Drew and Jonathan is largely built on their endless
creativity reserves and their ability to establish deep connections with audiences," said Kathleen
Finch, chairman and chief content officer, US Networks Group, Warner Bros. Discovery. "These
are stars who consistently attract and engage fans, no matter the platform, so this new
agreement ensures that together we can continue to develop more fun, innovative content that
will excite viewers for years to come.”

“We are thrilled to extend our long-standing partnership with our HGTV family where we will
continue to produce top programming that entertains, educates and inspires all audiences,” said
Drew Scott.

“HGTV’s values align perfectly with ours and the inclusive and inspiring content we want to
create,” said Jonathan Scott. “We couldn’t be more excited to expand and deliver more shows
that our fans will love with the network’s full support.”

The twin brothers, who attract legions of followers on social media and are The New York Times
best-selling authors, are also designers of multi-category home furnishings brands Drew &
Jonathan Home and Scott Living. Seasoned real estate experts and renovators, Drew and
Jonathan have helped hundreds of families create happy and healthy homes.

ABOUT HGTV
HGTV delivers families with relatable stories, superstar real estate and renovation experts and
amazing home transformations that inspire a passionate audience. For anyone seeking
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: a
top 10 cable network that is distributed to 77 million U.S. households; a website, HGTV.com,
that attracts an average of 9.6 million people each month; a social footprint of 28 million; HGTV
Magazine, a monthly publication that reaches more than one million readers; and exclusive
collections of home-oriented products through the HGTV Home® consumer products
line. Viewers can become fans of HGTV and interact with other home improvement enthusiasts
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through Facebook, Twitter, Pinterest, Instagram and TikTok. HGTV is owned by Warner Bros.
Discovery, a leading global media and entertainment company available in more than 220
countries and territories and 50 languages whose portfolio also includes Discovery Channel,
discovery+, CNN, DC, Eurosport, HBO, HBO Max, Food Network, OWN, Investigation Discovery,
TLC, Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal Planet, Science
Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. Games, New Line
Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de
HGTV and others. For more information, please visit www.wbd.com.

Media Contacts:
Amy Hammontree / amy_hammontree@discovery.com / 865-216-3618

Lynne Davis Adeyemi / lynne_davis@discovery.com / 917-446-7719
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