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NEW FOOD NETWORK DOCU-SERIES BAKE IT ‘TIL YOU MAKE IT FOLLOWS SEVEN PASSIONATE BAKERS
OBSESSED WITH THE DRAMATIC WORLD OF COMPETITIVE BAKING

Series Premieres Monday, December 26t at 9pm ET/PT on Food Network

New York — November 8, 2022 — From cake conventions to cookie shows, thousands of passionate, creative bakers are
rising to the occasion in competitive baking as they create masterful, award-winning edible art from their home kitchens. The
new docu-series, Bake It ‘Til You Make It, premiering on Monday, December 26" at 9pm ET/PT on Food Network, gives an
inside look into the unique world of competitive baking and the extremely enthusiastic, over-the-top personalities that
participate. Narrated by master cake artist Duff Goldman, the series follows seven competitive bakers as they obsessively
pursue their dreams of sweet victory in some of the toughest baking competitions in the country.

“With Bake It ‘Til You Make It we are able to pull back the curtain on the world of competitive baking, giving viewers a front
row seat to the highs and lows of each baker’s quest for success,” said Jane Latman, President, Home & Food Content and
Streaming, Warner Bros. Discovery. “The creations are incredible, the determination dogged, and the wild ride from ideation
to presentation is something to behold.”

Each baker is at a different stage of their competitive baking experience, some are amateurs and some are professional, but
they are all obsessed with competitive baking and have their eye on the prize in hopes of unlocking the next step of their
career. With multiple creative categories to enter, blue ribbons to earn, and large cash prizes to win, the bakers’ desserts must
stand out from thousands of others to win the grand prize. Over the seven half-hour episodes, audiences will see all the ups
and downs as the bakers work to fix last minute damages, handle finicky judges, and manage the fierce competitions. It's not
easy, but every bake, and every impressive cake, is one step closer to their dreams becoming a reality.

Bake It ‘Til You Make It bakers include:

e Monty Alderman (New Castle, DE) is a former football player turned baker with a cupcake game that he believes is
unparalleled.

o Lili Clinger (Las Cruces, NM) is a unique baking hobbyist who is going to try her hand at competition for the first
time.

e Maythe Del Angel (San Antonio, TX) is a sugar artist and rising star in the baking world. As a professional baker,
she thinks contests and competitions are a chance to raise her profile.

o RaChelle Hubsmith (North Logan, UT) is a perfectionist, and a decade-long competitor who will enter bakes in any
and every competition she can.

o Anamaria Morales (Sebastopol, CA) paid her way through college with her famous cheesecakes and is ready to
see where else her passion for baking can take her.

o Kareem Queeman (Washington, DC) is a veteran baker who has dazzled customers with his cake confections for
more than a decade and wants to test his creativity with cookies.

o Sumera Syed (Dallas, TX) is a nanny who has found her true calling baking and is ready to see where her skills
might take her.

Fans can meet the competing bakers and check out some of the creations at FoodNetwork.com/BakeltTilYouMakelt. They
can also follow along with the baking competitions on social media and root for their favorite baker using #BakeltTilYouMakelt.

Bake It ‘Til You Make It is produced by Left/Right for Food Network.
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FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and
joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and
entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million
unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling
monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Warner Bros. Discovery (NASDAQ: WBD), a
leading global media and entertainment company that creates and distributes the world’s most differentiated and complete portfolio of
content and brands across television, film and streaming. Available in more than 220 countries and territories and 50 languages, Warner
Bros. Discovery inspires, informs and entertains audiences worldwide through its iconic brands and products which also include: Discovery
Channel, discovery+, CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS,
truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros.
Games, New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Espafiol, Hogar de HGTV and others. For
more information, please visit www.wbd.com.
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