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EMMY-NOMINATED KIDS BAKING CHAMPIONSHIP RETURNS WITH A DOZEN  
ENTREPRENEURIAL YOUNG BAKERS COMPETING IN NEW CHALLENGES  

DESIGNED TO TEST THEIR BAKING AND BUSINESS SKILLS 
 

New Season Premieres on Food Network and discovery+ on Monday, December 26th at 8pm ET/PT    

New York – November 16, 2022 – On Monday, December 26th at 8pm ET/PT the Emmy® nominated competition series, 
Kids Baking Championship, returns for a new season. For the first time, Valerie Bertinelli and Duff Goldman welcome a 
dozen kid entrepreneurs with burgeoning baking businesses and will not only test the young bakers’ skills in the kitchen, but 
also their business savvy. Throughout the ten-week competition the young contestants must create the latest dessert trends 
and most popular sweets in difficult challenges, each with an innovative business twist. From logo cakes to market trend 
cupcakes, and from viral mashup desserts to power lunch dessert imposters, they must showcase their successful business 
knowledge and impressive baking talents. Only one incredible young baker will rise to the top to earn the sweet grand prize, 
including a spot in Food Network Magazine and the title of Kids Baking Champion.  

“The entrepreneurial kid bakers on the new season of Kids Baking Championship are the most impressive batch of contestants 
yet! They might be young, but their abilities and business minds far surpass their age,” said Jane Latman, President, Home & 
Food Content and Streaming, Warner Bros. Discovery. “Viewers will be amazed at their creativity and aptitude as they tackle 
each challenge.”  

The ten-episode season is filled with new challenges that test the bakers’ business brains as well as their baking talents. On 
the premiere, the kid contestants learn that first impressions are everything and they must use the psychology of color to 
enhance the palette of their bestselling desserts by picking colors that reflect the most important aspects of their business, 
like yellow to reflect happiness, green to relax, or pink for positivity. Throughout the season the young bakers show off their 
abilities and creativity as they whip up irresistible sweets, using business techniques far beyond their years. 

On Monday, February 20th it’s the final two episodes of the competition.  At 8pm ET/PT, Valerie and Duff challenge the four 
remaining kid contestants to put their own stamp on one of the biggest cookie trends – the loaded cookie, where they must 
create over the top cookies with toppings, fillings, and frosting. Three bakers earn spots in the grand finale at 9pm ET/PT, 
where they face the toughest challenge yet to make championship-worthy, multi-tiered birthday cakes. Before the kid 
contestants begin baking, they must first make a commercial pitching why they should be hired to make someone’s birthday 
cake. The baker with the best commercial will earn a special advantage in the birthday cake baking challenge. Only one young 
baker will take the cake to win the grand prize. 

Kids Baking Championship competitors include: Logan Brod (New York, NY; age 12), Jason Chan (Boston, MA; age 12), 
Naiel Chaudry (Los Altos, CA; age 12), Toby Hyun (Dallas, TX; age 11), Sohan Jhaveri (Denver, CO; age 13), Genevieve 
Kashat (Detroit, MI; age 11), Ozan Kopelman (New York, NY; age 13), Nash Roe (Clive, IA; age 13), Foster Smith (Norfolk, 
VA; age 11), Alissa Telusca (Naples, FL; age 12), Peyton Waldrep (Baton Rouge, LA; age 10), and Naho Yanagi (Morgan 
Hill, CA; age 13). 
 
Fans can relive the most dramatic, creative, and adorable moments with video and photo highlights 
at FoodNetwork.com/KidsBakingChampionship.  Plus, go behind the scenes with Duff and Valerie for an exclusive tour of 
the set, watch as they react to past seasons, and discover more baking tips and tricks. Follow all the action on social media 
using #KidsBakingChampionship. 
 
Kids Baking Championship is produced by Triage Entertainment for Food Network and discovery+. 
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FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and 
joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and 
entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million 
unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling 
monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Warner Bros. Discovery (NASDAQ: WBD), a 
leading global media and entertainment company that creates and distributes the world’s most differentiated and complete portfolio of 
content and brands across television, film and streaming. Available in more than  220 countries and territories and 50 languages, Warner 
Bros. Discovery inspires, informs and entertains audiences worldwide through its iconic brands and products which also include: Discovery 
Channel, discovery+, CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS, 
truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. 
Games, New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. For 
more information, please visit www.wbd.com. 
 
About discovery+ 
discovery+ is the definitive non-fiction, real life subscription streaming service. discovery+ features a landmark partnership with Verizon that gives their 
customers with select plans up to 12 months of discovery+ on Verizon. discovery+ has the largest-ever content offering of any new streaming service at 
launch, featuring a wide range of exclusive, original series across popular, passion verticals in which Discovery brands have a strong leadership position, 
including lifestyle and relationships; home and food; true crime; paranormal; adventure and natural history; as well as science, tech and the environment, 
and a slate of high-quality documentaries. For more, visit discoveryplus.com or find it on a variety of platforms and devices, including ones from Amazon, 
Apple, Google, Microsoft, Roku and Samsung. 
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