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**TUNE-IN ALERT** 
 

ALEX VS. AMERICA AND SUPERMARKET STAKEOUT ARE BACK WITH 
BRAND-NEW SEASONS IN APRIL 

 
Alex Guarnaschelli Stars in Returning Series on Food Network 

 
NEW YORK – March 14, 2023 – Chef Alex Guarnaschelli’s hit primetime series Alex vs. America and Supermarket Stakeout return 
to Food Network with brand-new seasons this spring. Alex vs. America kicks off its season on Sunday, April 16th at 8pm ET/PT with Alex 
competing against three elite James Beard award-winning chefs, followed by Supermarket Stakeout premiere on Tuesday, April 25th at 
9pm ET/PT. 
 
In Alex vs. America, acclaimed chef and Food Network staple Alex Guarnaschelli competes against three culinary superstars at the same 
time over two rounds. The competitors hail from across the United States but share the same mastery of a culinary genre, one that they 
have spent endless hours in their own kitchens perfecting and which will be tested in an effort to take down Alex. At the start of each 
battle, host Eric Adjepong presents Alex and the competitors with the culinary theme for their dishes. In the first round, the competitors 
can work together to select ingredients and even decide how much time goes on the clock. Each dish undergoes a blind tasting from two 
judges well-versed in the episodic theme, with only the top three chefs advancing to the next round and the least successful challenger 
sent home - even if it is Alex. The chef who wins the first round earns the right to select all the variables for the second culinary challenge, 
with the remaining chefs’ final plates determining who comes out on top, winning bragging rights and a cash prize. 
 
Set in pop-up kitchens outside local supermarkets, each Supermarket Stakeout episode begins with host Alex Guarnaschelli giving four 
contestants $500 apiece – their whole budget to buy ingredients for the three-round cooking competition. In round one, the chefs can 
purchase ingredients only by blindly ambushing unsuspecting customers outside the store and negotiating for their grocery bags without 
knowing the contents. In round two, competitors can only purchase groceries from a single shopper, but may look through the bags 
before negotiating the price.  In the final round, competitors may purchase five ingredients total, but can approach as many shoppers as 
it takes to get what they need.  After each themed cooking round, the least successful chef is eliminated, leaving two competitors going 
head-to-head in the final round, vying for a cash prize.   
 
Fans can get an exclusive, behind-the-scenes look at how Alex prepared for Alex vs. America at FoodNetwork.com/AlexVsAmerica. Plus, 
follow along with the cooking battles on social media, check out exclusive content with Eric, and get a tour of the set using 
#AlexVsAmerica. Viewers can also head to Food Network's social pages to get Alex's best tips for using go-to ingredients like eggs, 
onions and lettuce, plus her thoughts on chefs' strategies for competing on Supermarket Stakeout. Fans can join the conversation online 
by following #SupermarketStakeout and visiting FoodNetwork.com/SupermarketStakeout. 
 
Alex vs America is produced by Knuckle Sandwich Productions and Lando Entertainment. Supermarket Stakeout is produced by Triage 
Entertainment. 
 

# # # 
 
FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. 
The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent 
and expertise. Food Network is distributed to more than 74 million U.S. households and draws an average of 50 million unique web users monthly with 
a social footprint of 71 million, while Food Network Magazine reaches 11 million readers. Food Network is part of Warner Bros. Discovery (NASDAQ: 
WBD), a leading global media and entertainment company that creates and distributes the world’s most differentiated and complete portfolio of content 
and brands across television, film and streaming. Available in more than 220 countries and territories and 50 languages, Warner Bros. Discovery 
inspires, informs and entertains audiences worldwide through its iconic brands and products which also include: Discovery Channel, discovery+, CNN, 
DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal 

http://www.foodnetwork.com/alexvsamerica
http://www.foodnetwork.com/supermarketstakeout
http://www.foodnetwork.com/
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Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. Games, New Line Cinema, Cartoon Network, Adult Swim, 
Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. For more information, please visit www.wbd.com. 

http://www.wbd.com/

