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FOOD NETWORK ORDERS SECOND SEASON OF PRIMETIME COMPETITION   
SUPERCHEF GRUDGE MATCH 

 
Darnell Ferguson-Hosted Series Slated to Return Q1 2024 

  
NEW YORK – March 20, 2023 – Food Network has ordered an eight-episode season two pickup of primetime series Superchef Grudge 
Match, it was announced today by Betsy Ayala, Head of Content, Food, Warner Bros. Discovery.  In each episode, host Darnell 
Ferguson settles two long-standing personal and professional food feuds in one-round, one-dish winner-takes-all heavyweight battles. 
The series has reached more than 8M P2+ viewers to-date and is currently Food Network’s highest-rated freshman launch of the year, 
outperforming prior six-week timeslot benchmarks by +57% among P25-54 and +72% among W25-54. Season two production is 
scheduled to begin later this year, with new episodes slated to premiere early 2024.  Superchef Grudge Match currently airs Tuesdays 
at 9pm ET/PT on Food Network and streaming on discovery+. 
 
“Our viewers love seeing these chefs settle their real-life conflicts and Darnell is the perfect host to lead all the action,” said Ayala. 
“Superchef Grudge Match has quickly become a fan-favorite and we are thrilled to announce more culinary feuds will be resolved in 
season two.” 
 
“Season one of Superchef Grudge Match was an amazing experience and only just the beginning, I cannot wait to settle more food 
rivalries in season two,” said Ferguson. 
 
The food world is filled with rivalries and on Superchef Grudge Match, host Darnell Ferguson stages battles between chefs who have 
beefs with each other to finally bury the hatchet and win $10,000 cash, a prized knife from the losing chef and lifelong bragging rights 
over their food foe.  From food competition rivalries and business partner squabbles to mentor vs. protégé grudges, sparks fly in and out 
of the kitchen in this one-hour series.    
 
Superchef Grudge Match is produced by Knuckle Sandwich and Lando Entertainment for Food Network and discovery+. 
 

# # # 
 
FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. 
The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent 
and expertise. Food Network is distributed to more than 74 million U.S. households and draws an average of 50 million unique web users monthly with 
a social footprint of 71 million, while Food Network Magazine reaches 11 million readers. Food Network is part of Warner Bros. Discovery (NASDAQ: 
WBD), a leading global media and entertainment company that creates and distributes the world’s most differentiated and complete portfolio of content 
and brands across television, film and streaming. Available in more than 220 countries and territories and 50 languages, Warner Bros. Discovery 
inspires, informs and entertains audiences worldwide through its iconic brands and products which also include: Discovery Channel, discovery+, CNN, 
DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal 
Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. Games, New Line Cinema, Cartoon Network, Adult Swim, 
Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. For more information, please visit www.wbd.com. 
 
About discovery+ 
discovery+ is the definitive non-fiction, real life subscription streaming service from Warner Bros. Discovery. With the largest-ever content offering at 
launch, discovery+ features a wide range of exclusive, original series across popular passion verticals including lifestyle and relationships; home and 
food; true crime; paranormal; adventure and natural history; as well as science, tech and the environment, and a slate of high-quality documentaries. 
For more, visit discoveryplus.com, or find the discovery+ app on most mobile and connected TV devices. 
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