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FAST FOODIES SET FOR NINE WEEK RUN ON FOOD NETWORK 
BEGINNING THURSDAY, APRIL 13TH AT 9:30PM ET/PT 

 

 
Photo Courtesy: Food Network 

New York – March 30, 2023 –The hit cooking reality series Fast Foodies, is set for a special nine-week, ten-episode 
run on Food Network beginning Thursday, April 13, 2023. The series will premiere with back-to-back episodes at 
9:30PM and 10:00PM ET/PT, kicking off with celebrity guests Joel McHale and Jesse Tyler Ferguson bringing their 
fast-food cravings to chefs and hosts Kristen Kish, Jeremy Ford and Justin Sutherland.  
 
The Food Network run offers the opportunity for new viewers to experience the popular series which attracted over 20 
million fans across linear and digital platforms during its first two seasons. Episodes of the cooking competition will 
subsequently air Thursdays at 9:30PM ET and additional guests will include Jillian Bell, Fortune Feimster, Ron 
Funches, Chris Jericho, Bobby Moynihan, Andy Richter, Amanda Seales and James Van Der Beek.  

 
View the promo here ahead of its April 13 premiere.  
  
In Fast Foodies, Kristen Kish, Jeremy Ford and Justin Sutherland compete to perfectly recreate and then skillfully 
reimagine a celebrity guest’s favorite fast-food dish. These culinary masters come prepared to showcase their love of 
pop culture, fast-food legends and their expert skills to win the “Chompionship Trophy.”  
  
Fast Foodies is produced by Shed Media. 
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Food Network (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power 
and joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering 
and entertaining through its talent and expertise. Food Network is distributed to more than 74 million U.S. households and draws 

an average of 50 million unique web users monthly with a social footprint of 71 million, while Food Network Magazine reaches 11 
million readers. Food Network is part of Warner Bros. Discovery (NASDAQ: WBD), a leading global media and entertainment 
company that creates and distributes the world’s most differentiated and complete portfolio of content and brands across television, 
film and streaming. Available in more than 220 countries and territories and 50 languages, Warner Bros. Discovery inspires, informs 
and entertains audiences worldwide through its iconic brands and products which also include: Discovery Channel, discovery+, 
CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS, truTV, Travel 
Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. Games, 
New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. For 

more information, please visit www.wbd.com.  
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