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TALENTED CHEFS USE THEIR SKILLS AND KNOWLEDGE OF
JULIA CHILD’S LEGACY IN CHOPPED: JULIA CHILD’S KITCHEN

Five-Part Tournament Premieres Tuesday November 14th at 8om ET/PT on Food Network

NEW YORK- October 11, 2023- Sixteen chefs well-versed in all things Julia Child are ready to put their expertise to
the test in the new five-part tournament Chopped: Julia Child’s Kitchen hosted by Ted Allen and premiering Tuesday,
November 14" at 8pm ET/PT on Food Network. With passion and creativity, the chefs will face off in four preliminary
heats for a spot in the finale where they will have the chance to battle it out for the ultimate gastronomes grand prize —
a $25,000 Julia Child-themed trip to France. As they attempt to put an innovative and modern spin on Julia’s recipes
using mystery basket ingredients inspired by her classic French dishes, the competitors use not only their culinary
skills, but also their knowledge of what makes Julia Child so iconic. The chefs must live up to Julia Child’s legacy while
being judged by a rotating panel of judges including Scott Conant, Susan Feniger, Amanda Freitag, Alex
Guarnaschelli, Nilou Motamed, Michael Voltaggio and, from the Max comedy series Julia, actress and author
Isabella Rossellini.

“Julia Child is a true icon and culinary hero who influenced, and continues to influence, generations of cooks,” said
Betsy Ayala, Head of Content, Food, Warner Bros. Discovery. “This tournament pays homage to a legend while
delivering an exciting twist on a fan-favorite series. The action is elevated by the unique challenges and ingredients
deployed in her honor.”

Throughout the tournament, inspired by clips from her groundbreaking television series, the chefs mesh their own
unique culinary backgrounds with those of Julia Child, all while facing some of the most challenging baskets yet. In one
battle, the competitors must use fish heads and brown butter macarons to emulate Julia’s Trout Meuniere, and in
another they must make a dessert with ramen noodles and French whisky. In the appetizer round during the premiere
episode, four Julia Child fans must incorporate a blooming onion in an ode to Julia’s French Onion Soup. And, in the
final round, the two remaining chefs must make sweet desserts with a Bitter Frenchman cocktail. In the episode
featuring Rossellini at the judges’ table, stars from the Max series Julia including, Brittany Bradford, David Hyde
Pierce and Fran Kranz help present the mystery basket ingredients via special messages to the competitors.

Fans can get a sneak peek at some of the mystery basket ingredients each week, learn the judges' ultimate tips and
tricks for mastering the Chopped kitchen and meet the new competitors at FoodNetwork.com/Chopped. They can also
share who they think would earn Julia’s seal of approval using #Chopped. And they can check out season two of the
Max series Julia premiering Thursday, November 16.

Chopped: Julia Child’s Kitchen is produced by Notional, LLC for Food Network.
Please note: actor participation in Chopped: Julia Child’s Kitchen was completed prior to the SAG-AFTRA strike.

Hitt

FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. The network
strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent and expertise. Food
Network is distributed to more than 74 million U.S. households and draws an average of 50 million unique web users monthly with a social footprint of 71 million,
while Food Network Magazine reaches 11 million readers. Food Network is part of Warner Bros. Discovery (NASDAQ: WBD), a leading global media and
entertainment company that creates and distributes the world’s most differentiated and complete portfolio of content and brands across television, film and
streaming. Available in more than 220 countries and territories and 50 languages, Warner Bros. Discovery inspires, informs and entertains audiences worldwide
through its iconic brands and products which also include: Discovery Channel, Max, discovery+, CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation
Discovery, TLC, Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Film Group, Warner Bros.
Television Group, Warner Bros. Games, New Line Cinema, Cartoon Network, Adult Swim, Tumer Classic Movies, Discovery en Espafiol, Hogar de HGTV and
others. For more information, please visit www.wbd.com.
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