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LEAVE IT TO NIECY is being produced for TLC by Shed Media US. Executive Producers are Jen O'Connell 
Stephanie Schwam, and Kevin Williams. 
 
About TLC 
TLC is a global brand that celebrates extraordinary people and relatable life moments through innovative nonfiction programming. A top 
10 cable network in key female demos, TLC has built successful franchises around the Cake Boss and Say Yes to the Dress brands. In 
2011, TLC had 28 series averaging 1.0 million P2+ viewers or more including Sister Wives, My Strange Addiction, Extreme Couponing, 
Toddlers & Tiaras, NY Ink, 19 Kids and Counting, and What Not To Wear. 
  
TLC is available in more than 99 million homes in the US and 75 million households in 34 countries internationally. A destination online, 
TLC.com offers in-depth fan sites, exclusive video content, and original editorial covering style, home, food, and more. Fans can also 
interact with TLC via On Demand services, on mobile platforms, including an iPhone App, and through social media such as Facebook 
or @TLC on Twitter. TLC is part of Discovery Communications (NASDAQ: DISCA,DISCB, DISCK), the world's number one nonfiction 
media company reaching more than 1.5 billion cumulative subscribers in over 210 countries and territories. 
 


