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DISCOVERY CHANNEL’S AUCTION KINGS RETURNS FOR A FOURTH SEASON ON
FEBRUARY 21

Special One-Hour “Pick Off” Launches Fourth Season on Thursday, February 21 at 9PM ET/PT

Gallery 63 owner Paul Brown and his Atlanta-based crew of characters are back for an all-new season of
AUCTION KINGS on Thursday, Feb. 21 at 9PM ET/PT. Brown brings big energy and a well trained eye to
the auction floor as wide ranging fantastic finds and rare objects cross his path each week. He's the go-
to guy for sellers who need his expertise to sell their treasures, and buyers who seek a range of
extraordinary items that can only be found at a Gallery 63 auction. Each episode of AUCTION KINGS
ends with a lively auction where viewers get to see just how much money each item brings to the
sellers.

The AUCTION KINGS team, Cindy Shook, Jon Hammond and Delfino Ramos, unearth an array of
fascinating items, get some back into tip-top shape, and sell them to the highest bidder. We see much
more of Paul’s son Elijah this season as he steps it up and learns the ropes from his Dad. Follow Paul,
auctioneers Jason Brooks and Guerry Wise, the intrepid Gallery 63 crew and special guest experts as
they delve into each item's past to uncover its unique history and determine its worth.

Season four opens up with a special one hour episode with Paul challenging his crew to the first-ever
Gallery 63 Pick-Off! Paul, Cindy, Jon and Elijah each have a budget of $500 and exactly one hour to
purchase items at Scott Antique Markets at the Atlanta Exposition Center — and then sell them at
auction. Whoever makes the largest profit at auction gets to keep all the winnings! There are thousands
of items to choose from among hundreds of booths -- who will have the sharpest eye and keenest
haggling skills as they race against the clock? Back at the gallery, AUCTION KINGS expert Dr. Lori
evaluates all 11 items and delivers some shocking — and disappointing — news. Auction Day brings even
more surprises and it’s anyone’s guess who will pull into the lead to win the Gallery 63 Pick-Off!

Other items featured this season will include an authentic Thomas Jefferson writing desk, a
Moroccan saddle commissioned by the King of Morocco, a letter signed by Helen Keller, a 1960s
air raid siren, an officer’s locker from the U.S.S. Yorktown, a rare Michael Jordan motorcycle, a
letter signed by Norman Rockwell, Leroy Neiman prints signed by Joe Namath and Michael
Jordan, a “Talladega Nights” fire suit, a Victorian butt-operated musical chair, and a Vietnam
era M16 Al training rifle complete with training comic book. Are they real? What are they really
worth? What's the winning bid? Each week Paul and his AUCTION KINGS crew answer these
questions, and more!
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AUCTION KINGS is produced for Discovery Channel by Authentic Entertainment, Inc., where
Jeffrey Weaver, Tom Rogan and Lauren Lexton are Executive Producers. For Discovery Channel
Craig Coffman serves as Executive Producer.

About Discovery Channel

Discovery Channel is dedicated to creating the highest quality non-fiction content that informs
and entertains its consumers about the world in all its wonder, diversity and amazement. The
network, which is distributed to 100.8 million U.S. homes, can be seen in 210 countries and
territories, offering a signature mix of compelling, high-end production values and vivid
cinematography across genres including, science and technology, exploration, adventure,
history and in-depth, behind-the-scenes glimpses at the people, places and organizations that
shape and share our world. For more information, please visit www.discovery.com.

About Discovery Communications

Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world's #1 nonfiction media
company reaching more than 1.8 billion cumulative subscribers in 209 countries and territories.
Discovery is dedicated to satisfying curiosity through 149 worldwide television networks, led by
Discovery Channel, TLC, Animal Planet, Science and Investigation Discovery, as well as U.S. joint
venture networks OWN: Oprah Winfrey Network, The Hub and 3net, the first 24-hour 3D
network. Discovery also is a leading provider of educational products and services to schools
and owns and operates a diversified portfolio of digital media services, including Revision3. For
more information, please visit www.discoverycommunications.com.
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