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WAS IT MRS. PEACOCK IN THE LIBRARY WITH THE CANDLESTICK? 
CULT CLASSIC “CLUE: THE MOVIE” WILL HAVE ITS HUB NETWORK  

PREMIERE ON SATURDAY, FEB. 8  
 

Icons From “Clue: The Movie,” Including The Revolver, The Knife, The 
Candlestick, The Rope, The Wrench and The Lead Pipe, Will Have 

Amusing Commentary During Commercial Breaks 
 

 
 

LOS ANGELES ─The Hub Network, a destination for kids and their families, will 
broadcast cult classic “Clue: The Movie,” Saturday, February 8 from 8–10 p.m. 
ET/5–7 p.m. PT for the first time on the network. During commercial breaks, the 
Hub Network will treat viewers to amusing commentary from six icons from the 
movie, including the Revolver, the Knife, the Candlestick, the Rope, the Wrench 
and the Lead Pipe, who will reveal such things as working with the actors, doing 
the stunt work and their experiences making “Clue: The Movie.”  
 
About “Clue: The Movie” 
“Clue: The Movie” is a whodunit comedy based on the popular board game. Six 
strangers are invited to a dinner party at a mansion and given pseudonyms to 
protect their real identities. They soon learn that they are being blackmailed and 
when one of them turns up dead, the others must cooperate with the staff to 
solve a murder mystery. The movie offers three plausible endings and, since its 



premiere in 1985, it has gone on to become a cult sensation with fans holding 
screenings and reenactments around the world.  
 
About the Hub Network 
The Hub Network is a multi-platform joint venture between Discovery 
Communications (NASDAQ: DISCA, DISCB, DISCK) and Hasbro Inc., 
(NASDAQ: HAS) that champions family fun by providing enriching, cool, relevant, 
family friendly entertainment experiences that children and parents can enjoy 
together. The cable and satellite television network features original 
programming as well as content from Hasbro's rich portfolio of entertainment and 
educational properties built during the past 90 years and from leading third-party 
producers worldwide. The Hub Network’s lineup includes animated and live-
action series, as well as specials, game shows, and family-favorite movies. The 
network extends its content through a robust and engaging online presence at 
HubNetwork.com. The Hub Network rebranded from Discovery Kids on October 
10, 2010, and is available in nearly 72 million U.S. households. The Hub Network 
logo and name are trademarks of Hub Television Networks, LLC. All rights 
reserved. 
 
To find the channel in your area, please visit HubNetwork.com and check the 
channel locator at the top of the page. 
 
Visit the Hub Network on Social Media: 
Facebook at Facebook.com/HubTVNetwork 
Twitter @HubTVNetwork 
Instagram @HubTVNetwork 
YouTube at YouTube.com/HubTVNetwork 
 
Note: For artwork, visit press.discovery.com/us/Hub/ 
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