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‘DANGEROUS TOYS’ FEATURING ADAM SAVAGE AND JAMIE 

HYNEMAN OF MYTHBUSTERS PREMIERES JANUARY 11 AT 9PM 

 

After years of working together, Jamie Hyneman and Adam Savage of MythBusters are finally 

squaring off against each other as they fabricate the necessary components to play an 

elaborate child’s game of war. They will utilize ingenuity and innovation as they try to take each 

other down. DANGEROUS TOYS, an all-new one-hour special executive produced by Savage 

and Hyneman, will premiere Saturday, Jan. 11 at 9PM ET/PT.  

 

DANGEROUS TOYS features Savage and Hyneman’s adult interpretations of a child’s game of 

war, where a sandcastle could be a fortress and a cardboard box can open an entire universe of 

play. To help create their vehicles, weapons and fortifications, they tap back into a child’s 

imagination with their DANGEROUS TOYS brain trust, a group of pre-teens who offer up 

limitless ideas and soaring imaginations.  

 

A 25-foot couch fort and explosive robotic armies are just a few of the replicas Savage and 

Hyneman assemble in DANGEROUS TOYS. In the end there is one simple goal: to bring each 

other down. Hyneman will do whatever he can to conquer Savage’s fort while Savage does the 

same as each man fends off a succession of blistering attacks. This battle between Hyneman 

and Savage has been years in the making, and only one man will stand victorious in the end. 
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DANGEROUS TOYS is produced for Discovery Channel by Discovery Studios and BermanBraun. 

Jamie Hyneman and Adam Savage are executive producers. For Discovery Studios, Lia Carney is 

VP of Production and Operations, Gary Shapiro is executive producer, and David C. Brown is co-

executive producer. For BermanBraun, Gail Berman, Lloyd Braun, Chris Cowan, Eugene Stein 

and Rob Donnell are executive producers. Cameo Wallace is executive producer for Discovery 

Channel with Tara Hunter as coordinating producer. 

 

About Discovery Channel  

Discovery Channel is dedicated to creating the highest quality non-fiction content that informs 

and entertains its consumers about the world in all its wonder, diversity and amazement. The 

network, which is distributed to 100.8 million U.S. homes, can be seen in 210 countries and 

territories, offering a signature mix of compelling, high-end production values and vivid 

cinematography across genres including, science and technology, exploration, adventure, 

history and in-depth, behind-the-scenes glimpses at the people, places and organizations that 

shape and share our world. For more information, please visit www.discovery.com 

 

About Discovery Communications 

Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world's #1 nonfiction media 

company reaching more than two billion cumulative subscribers in 223 countries and territories. 

Discovery is dedicated to satisfying curiosity through 162  worldwide television networks, led by 

Discovery Channel, TLC, Animal Planet, Science and Investigation Discovery, as well as U.S. 

joint venture networks OWN: Oprah Winfrey Network, The Hub and 3net, the first 24-hour 3D 

network. Across the Nordic region, Discovery owns and operates SBS Discovery Media, a top-

three portfolio of 20 television brands that feature leading nonfiction content, as well as locally 

produced entertainment programs, sports and the best scripted series and movies from major 

studios. Discovery also is the leading provider of educational products and services to schools, 

including an award-winning series of digital textbooks, and owns and operates a diversified 

portfolio of digital media services, including Revision3. For more information, please visit 

www.discoverycommunications.com. 
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