TLC TAKES VIEWERS OVER THE LIMIT AND BEHIND BARS WITH NEW SERIES D.U.I.
All-new docu-series set to premiere on December 1 at 9 PM ET/PT

(Los Angeles, CA) — TLC takes a raw, first-hand look at the consequences of drivers under the influence
with the new series D.U.1., premiering on Thursday, December 1 at 9 PM ET/PT. The action unfolds as law
enforcement works to prevent drivers from risking their lives and the lives of others. The network has
ordered 12 episodes with six premiering in December and an additional six currently scheduled to air in
2012.

D.U.I. brings viewers on a journey behind the wheel with some of Oklahoma’s most dangerous drivers as
they are pulled over by police to take field sobriety tests. Cameras continue to roll as viewers ride along
through the process of interrogation, searches, lockup and the attempt to post bail. Each case shares the
full story, from arrest to sentencing, revealing the harsh personal reality for the drivers and their families
along the way.

The first six episodes were shot in Pontotoc, Cleveland, Sequoyah, Tulsa and Oklahoma counties.

D.U.l is produced for TLC by Mike Mathis Productions, Inc.
About TLC:

TLC is a global brand that celebrates extraordinary people and relatable life moments through innovative nonfiction
programming. A top 10 cable network for women, TLC has built successful franchises around the Cake Boss and Say Yes to the
Dress brands. In the first half of 2011, TLC had 23 series averaging 1.0 million viewers or more including Extreme Couponing,
Sister Wives, 19 Kids and Counting, What Not To Wear, and NY Ink.

TLC is available in more than 99 million homes in the US and 75 million households in 34 countries internationally. A destination
online, TLC.com offers in-depth fan sites, exclusive video content, and original editorial covering style, home, food, and more.
Fans can also interact with TLC via On Demand services, on mobile platforms, including an iPhone App, and through social
media such as Facebook or @TLC on Twitter. TLC is part of Discovery Communications (NASDAQ: DISCA, DISCB, DISCK), the
world's number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in over 210 countries and
territories.
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