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TLC REVEALS ALL IN NEW EPISODES OF HOARDING: BURIED ALIVE

- Back Half of Season 5 Returns Wednesday, February 5 at 9PM (ET/PT) -

(Los Angeles, Ca.) — Clutter comes undone this February on TLC’s HOARDING: BURIED ALIVE.
Following a mid-season hiatus, the hit series returns with nine all-new episodes revealing the shocking
and heartbreaking stories of compulsive hoarders. Going beyond the “stuff,” TLC follows the subjects as
they meet with experts to reveal the psychology behind this obsession that has made their daily existence
unbearable. HOARDING: BURIED ALIVE premieres Wednesday, February 5 at 9 PM (ET/PT).

Each episode examines hoarders as they struggle to gain a greater understanding of their extreme
attachments to seemingly worthless objects. With the help of expert therapists and professional
organizers, the hoarders attempt to calm the chaos in their homes and their minds, and reclaim control of
their lives once and for all.

In the premiere episode, viewers will meet Geoffrey, a single father of two, who sold the family home of
46 years when the bank threatened foreclosure. That was over a year ago, and Geoffrey has made only
minor progress in preparing his home for its new owners. This is because Geoffrey is a compulsive
hoarder, and over the course of four decades, has filled the vast majority of his home with all things
collectible, while the exterior of his home resembles a junkyard. Now, Geoffrey has just 30 days to clean

up and move out—or risk losing everything, including his own children.

Additional episodes will continue to document the compelling stories of people whose hoards have taken

over their lives, going inside the jam-packed homes and emotionally unstable world of extreme hoarders.

HOARDING: BURIED ALIVE is produced by Discovery Studios for TLC.

About TLC

TLC is a global brand that celebrates extraordinary people and relatable life moments through innovative
nonfiction programming. A top 10 cable network in key female demos, TLC has built successful
consumer brands around series including Cake Boss, and has transformed Fridays into “BrideDay” with a
lineup of wedding-themed programming anchored by the Say Yes To The Dress franchise. In 2012, TLC
had 28 series averaging 1 million P2+ viewers or more, including four series that averaged 2 million P2+
viewers or more: Here Comes Honey Boo Boo, Breaking Amish, Long Island Medium, and Sister Wives.
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TLC is available in more than 99 million homes in the US and more than 300 million households in over
150 markets internationally. A destination online, TLC.com offers in-depth fan sites, exclusive video
content, and original editorial covering style, home, food, and more. Fans can also interact with TLC via
On Demand services, on mobile platforms, and through social media such as Facebook or @TLC on
Twitter. TLC is part of Discovery Communications (NASDAQ: DISCA,DISCB, DISCK), the world's
number one nonfiction media company reaching more than 1.8 billion cumulative subscribers in 218
countries and territories.
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