
TLC ORDERS MORE EPISODES OF LOVE, LUST OR RUN WITH STACY LONDON 
Network greenlights 26 additional episodes of makeover series 

  
  
(New York, NY) – In January, Stacy London returned to TLC with the series launch of LOVE, LUST 
OR RUN, and viewers welcomed her and her unmatched style guidance back with open arms. 
TLC has renewed the transformative freshman series, produced by True Entertainment, with 26 
additional episodes slated to premiere in June 2015. Season 1 is currently averaging 1.4M P2+ 
viewers. 
  
In every episode of LOVE, LUST OR RUN, Stacy coaches each woman on her 
questionable fashion decisions and, under Stacy's tutelage, she discovers what impact her 
wardrobe choices are having on her life.  
  
First, each woman’s outrageous look is shown to strangers on the street who rate her style 
as either “love,” “lust” or “run.” Next, the woman in question strips off her hair extensions, wild 
clothes and garish makeup in order to start over as a “blank slate.”  Stacy then guides each 
woman through a transformative make-under, which will dramatically change her look and 
allow her to channel what she really wants from the outside world. Episodes culminate when 
Stacy again takes to the streets to ask strangers to rate the woman’s transformed style. 
  
In this week’s finale, airing Friday, March 20 at 9/8c, Kitty's tattoos and tight clothes don't 
exactly scream long-term relationship, so she's come to Stacy to find classier alternatives. 
Meanwhile, Jay uses flashy makeup to cover up the insecurities she has about her appearance. 
  
Source:  Nielsen, 1/23-3/6/15.  L+3 (000s). 
 
 
About TLC 
Offering remarkably relatable real-life stories without judgment, the network celebrates the reality that “everyone needs a little 
TLC.” TLC’s hit series share everyday heart, humor, hope, and human connection with programming genres that include 
fascinating families, heartwarming transformations, and life’s milestone moments such as wedding-themed programs anchored 
by Say Yes To The Dress. In 2014, TLC was a top 10 cable network with women, with 30 series averaging 1 million P2+ viewers or 
more, including two series that averaged 3 million P2+ viewers or more: 19 Kids and Counting and The Little Couple. 
  
TLC is a global brand available in more than 95 million homes in the US and 303 million households in 190 markets 
internationally. A destination online, TLC.com offers in-depth fan sites and exclusive original video content.  Fans can also 
interact with TLC through social media on Facebook, Instagram, Pinterest and @TLC on Twitter as well as On Demand services, 
YouTube and mobile platforms. TLC is part of Discovery Communications (NASDAQ: DISCA,DISCB, DISCK), the world’s #1 pay-TV 
programmer reaching nearly 3 billion cumulative subscribers in 220 countries and territories. 

 


