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ONE OF TLC’S MOST BELOVED FAMILIES RETURNS TO THEIR ROOTS
IN AN ALL-NEW SEASON OF LITTLE PEOPLE, BIG WORLD

-- Roloff Family Ushers in Autumn with New Season Beginning Tuesday, October 29 --

(Los Angeles, Ca.) — One of television’s favorite families returns this October in a brand-new season of
TLC’s hit series LITTLE PEOPLE, BIG WORLD. The Roloffs go back to their roots as children
Jeremy, Zack, and Molly join Jacob at home for the summer, reuniting the family on the farm for the first
time in two years. Matt and Amy will enlist the help of the kids as they expand the business and gear up
for pumpkin season. All hands are on deck as the family works together to plan the most memorable
weddings for four new couples who intend to tie the knot at Roloff Farms. This eight-episode season of
LITTLE PEOPLE, BIG WORLD premieres Tuesday, October 29 at 9 PM (ET/PT).

This season will explore a familiar family dynamic with everyone back on the farm, providing viewers
with an intimate picture of the Roloffs, a family they have grown to know and love over the past seven
years. Patriarch Matt will be faced with some health issues that could put his ability to run the farm in
jeopardy. And he, Amy and the children will also support one another as they deal with an upsetting
diagnosis for another member of the family. Then, as the summer comes to an end and the kids head back

to college, Matt and Amy find themselves alone once again reevaluating their relationship.

LITTLE PEOPLE, BIG WORLD follows the Roloffs, an extraordinary family comprised of both little
and average-height people, capturing their everyday successes and struggles, and presenting an in-depth
view of life as a little person. Since the series began airing in 2006, the Roloffs have welcomed viewers

into their day-to-day lives on their Oregon-based farm.

LITTLE PEOPLE BIG WORLD is produced by Gay Rosenthal Productions for TLC.

About TLC

TLC is a global brand that celebrates extraordinary people and relatable life moments through innovative
nonfiction programming. A top 10 cable network in key female demos, TLC has built successful
consumer brands around series including Cake Boss, and has transformed Fridays into “BrideDay” with a
lineup of wedding-themed programming anchored by the Say Yes To The Dress franchise. In 2012, TLC
had 28 series averaging 1 million P2+ viewers or more, including four series that averaged 2 million P2+
viewers or more: Here Comes Honey Boo Boo, Breaking Amish, Long Island Medium, and Sister Wives.
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TLC is available in more than 99 million homes in the US and more than 300 million households in over
150 markets internationally. A destination online, TLC.com offers in-depth fan sites, exclusive video
content, and original editorial covering style, home, food, and more. Fans can also interact with TLC via
On Demand services, on mobile platforms, and through social media such as Facebook or @TLC on
Twitter. TLC is part of Discovery Communications (NASDAQ: DISCA,DISCB, DISCK), the world's
number one nonfiction media company reaching more than 1.8 billion cumulative subscribers in 218
countries and territories.

Please visit the Press Website at http://press.discovery.com/us/tlc/
for additional press materials

HiH#



